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CHICAGO DRAWS 369.000 


Sparks 


Back from the Wars 
New Records Ahead 
We’re Set to Go 
Press Parade Ends 


By 


Chris Sinsabaugh 


HE COLUMN is back from the 

wars, with the Battle of the 
Knives and Forks, fought at New 
York and Chicago, one of the de- 
cisive factors in the campaign. 
By which is meant that the show 
season so far as the conductor is 
concerned, is now a matter of 
history. 


* * * 


NOW, LOOKING back over the 
past two or three weeks and af- 
ter having seen both the national 
show at New York and Chicago's 
outstanding effort, which winds 
up tomorrow night, I am firmly 
convinced that those who have 
been reading the tea leaves and 
gazing into the crystal ball are 
right as to 1937 possibly being 
the greatest in the history of the 
industry. In fact, I would go a 
step further in my optimism and 
sorta predict that 1929 as the 
yardstick with which we measure 
our progress is most likely to lose 
out when all the returns on '36 
are in. I fancy that then we will 
find that '29 already has been out- 
moded. 


* « * 


WEIGHING THE New York 
and Chicago evidence, one cannot 
help but be convinced as to ’37. 
Both shows broke all previous at- 
tendance records. I haven’t the 
figures as yet but there is no 
doubting the fact that they have 
been smashed to flinders. New 
York’s big count perhaps is more 
surprising than Chicago’s, for 
Chicago last year set a new high 
while the national show ran along 
at its usual pace. But this time 
the Palace was jammed to the 
limit at all times, winding up in 
a blaze of glory. So, if we use the 
two shows as our weather vanes, 
one cannot help but get enthusi- 
astic as to the future. And it 
wasn’t false enthusiasm or curi- 
osity on the part of the public 
that makes the prediction pos- 
sible. 


Sales ran big at both places 
but most noticeable was the in- 
terest of the public in the new 
models and lists of prospects se- 
cured. Dealer attendance was big. 


ok * * 


IN MARKED contrast to other 
years, the show season this time 
will be short and sweet because 
of the jamming of the show cal- 
endar so that most of the exhibi- 
tions carded will be out of the 
way in another fortnight. In fact, 
with the conclusion. of Chicago 
this week most of the factory 
executives have returned to De- 


(Continued on Page 16, Col. 1) 





ACROSS THE BAY by car from San Francisco to Oakland now becomes a possibility. This party was 
snapped at the opening ceremonies. At the wheel of the Packard parade leader is Earle C. Anthony, 
Packard distributor in California, in the rear are former President Herbert Hoover, Chas. Henderson, 


RFC member and right, Gov. Frank Merriam of California. 


AAA to War on Crackpot Laws; 


Urge 


U.S. Auto Shows 
Stimulating To 
Car Production 


DETROIT.—Reflecting the en- 
thusiasm engendered by the 
record-breaking attendance at the 
New York and Chicago automo- 
bile shows, production of automo- 
biles and trucks in the United 
States and Canada swung sharply 
upward this week. The total for 
the current period is expected to 
be about 118,475 units as compared 
with the previous week’s total of 
approximately 114,000. 

All plants are now in operation 
following resumption by Willys- 
Overland this week and current 
reports indicate peak production 
between now and well after the 
first of the year. Some prophets 
anticipate a falling off after Jan. 
1, similar to the slowing down 
which occurred in February this 
year. This year, however, the mid- 
winter months slowness was ag- 
gravated further by extremely 
bad weather. 

During the current week Chev- 
rolet is operating at about 6,000 
units per day which is just under 
capacity and gives the company a 
total for the week of 31,000 units. 
Ford has not hit full stride as yet 
and the production for the cur- 
rent week is placed at. 26,000 units. 
Plymouth is crowding near peak 


(Continwed--on' Page 18,- Col. 5).- 





DETROIT. — Declaring 
war to the limit on crackpot 
regulations that would 
strangle motor transport 
progress, Thos. P. Henry, of 


Detroit, president of the American 
Automobile Assn., opened the 34th 
annual convention of that body 
here today with a demand for a 
practical “bill of rights” to pro- 
tect the interests of America’s 
25,000,000 car owners and 40,000,- 
000 drivers. 

Henry urged the executives of 
AAA clubs gathered here from 
the Atlantic to the Pacific, to 

(Continued on Page 16, Col. 2) 


The Top Ten 


Passenger Cars 


First Ten in Registrations 
as Reported in ADN Today. 
1936 —_— 1935 
Pos. Make Pos. 
1—776,737 Chev. 523,168— 2 
2—642,524 Ford 701,7738— 1 
3—399,834 Plym. 314,779— 3 
4—201,562 D’dge 143,260— 4 
5—152 828 Olds. 119,075— 5 
6—137,517 Pont. 114,850— 6 
7—119,912 Buick 57,982— 8 
8— 80,886 Hud.* 60,174— 7 
9— 53,210 Stude. 32,804—10 
10— 51,326 Pack. 27,113—12 
"Includes Terraplane. 
Total All Makes 
2,796,690 2,234,970 ; 

See Total Registrations to Date, 1936- 
1935, pages 16 and 17, this -issué. 


Bill of Rights at Detroit 





Finance Meeting 
Closes; Trailers 


Safety Studied 


By DICK KLEIN 

CHICAGO. — The third annual 
business convention of the Amer- 
ican Finance Conference closed 
at the Hotel Sherman here Thurs- 
day after nearly 600 delegates had 
spent two days of intensive study 
on current problems in the auto- 
mobile finance business. 

The organization, founded -in 
1933 to represent the independent 
automobile finance companies in 
the code-making days, has grown 
within the past year to a mem- 
bership of over 350 individual 
companies, David B. Cassat, presi- 
dent, reported. 

D. B. Cassat, president, and all 
other officers were re-elected at 
the final business session Thurs- 
day. 

Announcement was also made 
of the addition of Fred V. Chew, 
executive vice-president as a 
member of the permanent staff of 
the organization. 

The convention closed Thurs- 
day evening with a banquet at the 
Sherman. 

A report of interest to the 
trailer industry was issued at the 
meeting summarizing information 
gleaned from answers to a. ques- 

(Continued on Page 38, Col. 1) 


Record Throngs 
Jam Exhibits 
Throughout Week 


Attendance Tops Last 
Year’s All-Time High 
By 70 Per Cent 


By MEL. ADAMS 


CHICAGO.—With the 
final returns almost in as 
Chicago’s 37th Annual 
Automobile Show enters its 


closing day, it looks as if 
the final count:of visitors will be 
in excess of 365,000. It is a cer- 
tainty that last year’s all-time 
record will be topped by a wide 
margin. Up to Friday night the 
gain over the corresponding 
period a year ago was reported as 
70 per cent. And last year’s show 
set an all-time record up to that 
day. 

This tremendous increase in 
over-the-counter box office tick- 
ets, as announced by A. C. Faeh, 
show manager, is easy for anyone 
viewing the. milling crowds to 
believe. 

On two successive days this 
week, H. T. Hollingshead, chair- 
man of the show committee, is- 
sued urgent pleas to the public to 
visit the show, whenever possible, 
afternoons and mornings. 

Hollingshead pointed out those 
periods afforded an opportunity to 
inspect the exhibits in a more 
leisurely manner than in the eve- 
nings. What he really had in 
mind was to warn show visitors 
against the jams in the later 
hours. 

The appeals were heeded from 
Thursday onward, with the result 
that the afternoon attendance 
stepped upward sharply. But even 
this did not prevent a correspond- 
ing gain in the evenings. 

On one occasion also, the doors 
of the International Amphitheatre, _ 

(Continued on Page 2, Col. 1) 


U. S.-Canadian 
October Output 
Hits 229,989 


WASHINGTON.—Production of 
passenger cars and trucks in the 
United States and Canada during 
October reached a total of 229,989 
units, according to a release Fri- 
day morning by the Bureau of 
Census of the Department of 
Commerce. Of this total 224,628 
cars and trucks were produced in 
the United States and 5,361 in 
Canada. 

The United States production 
consisted of 190,688 passenger 
cars and 33,940. commercial cars. 
Breaking these figures down 
further the bureau states that 
173,955 passenger cars went into 
the domestic market and 16,733 
went into the foreign markets. 
In commercial. cars 25,706 went 
into the domestic market and 
8,234 into. the .foreign markets. 

(Continued on Page 19, Col. 1)... 





70% Increase 


AUTOMOTIVE DAILY NEWS, SATURDAY, NOVEMBER 21, 1936 


Estimate Chicago Show Attendance at 365,000 


> Over Last 


(Continued from Page 1) 


scene of the show, had 
closed at 8:00 p.m., an hour in 
advance of the “Brides of the 
Nations” revue. The answer was 
that the exposition building, de- 
spite its tremendous size and 
capacity, could not accommodate 
more people. 

Nothing like this has ever been 
experienced here at a show, auto- 
mobile or otherwise. 

An equally impressive difference 
has been noted in the tenor of the 
crowds. In the past, visitors have 
come in a rather casual spirit. 
But on this occasion the crowds, 
having heard that something 
unique was in store, were keen 
with anticipation—as alive and 
animated as the exhibits and 
showmanship offered. 


Sales Were Brisk 


From K. K. Kenderdine, presi- 
dent of the Chicago Automobile 
Trade Assn. and ex-officio mem- 
ber of the show committee, came 
the news that a survey among 
exhibitors disclosed brisk sales. 

Also significant has been the 
number of demonstrations given 
and the bank of prospects listed. 
Salesmen have plenty of live wires 
to work on and they are prepared 
to strike while the iron is hot 
early next week. 

Sales increases at retail aver- 
aged 50 per cent ahead of a year 
ago during show week, with all 
price brackets sharing in the 
gains. Factory presidents and 
sales executives also put in a 
profitable week from a wholesale 
standpoint. Nearly all makes of 
cars had been introduced in Chi- 
cago prior to show week and 
public announcements had been 
preceded by dealer pre-viewings. 
On those occasions a lot of dealer 
business had been transacted, but 
show week brought added com- 
mitments, based upon the pub- 
lic’s interest and demand as ex- 
pressed toward the 1937 cars. 


Drawing Power High 

In addition to the spectacular 
nature of the current show, fea- 
tured by more drama and stage- 
craft than in the past, the bride 
and car revue in the central arena 
was supplemented by greater 
drawing power in the 131 dis- 
plays throughout the exposition 
building. 

While the “Brides of the Na- 
tions” shows were in progress, the 
displays of manufacturers were 
also patronized to capacity. 

Dominating the bridal spectacle 
is the theme of glorifying the new 
cars. The show really is divided 
into two acts. The first presents 
the cars, one by one, until six have 
appeared before the audience and | 
their features told in a brief pres- 


“SAFETY—the New Dynamic 


to be| 


the second 
and their brides- 


entation. Then 
brings the brides 


the salute of the foreign brides to 
their sister, the American bride, 
and the welcome by the latter to 


parade down the runway. 
Improves Appearance 
At all times the cars are in the 


the center of the stage the cars 
are in full view of the crowds. 

The spectacle possesses a very 
practical value because it makes 
the automobiles of 1937 more de- 
sirable to those looking on. 

The weather man should come 
in for some share of the glory 
because he was extremely kind 
throughout show week. Except 
for a light snowfall on opening 
night, there has been no precipi-’ 
tation throughout the week. This 
favorable break in the weather 
undoubtedly had its effect in en- 
abling attendance to mount to a 
new peak, 

The consensus is that this show, 
a tribute again to the genius of 
Al Faeh, surpasses anything ever 
seen. This is the reaction of the 
industry, the trade and the public. 
Congratulations are also being be- 
stowed freely upon Frank J. Ken- 
nedy, co-producer with Faeh, and 
upon Miss Kathryn Wilson, who 
is responsible for the harmony of 
coloring in cars, bridal types, cos- 
tumes of brides and bridesmaids. 

What applies to the staging of 
the cars is equally the case with 
trucks, trailers, accessories and 
educational exhibits. 





Tax Proceeding 
Begun Against 


Franklin Plant 


SYRACUSE. — After 
more than two years while at- 


automobile plant were made, the 


closure proceedings against the 
property, seeking a judgment for 
$481,326.96 in delinquent city 
taxes. 

The action names as defen- 
dants, Franklin Motors, 
Olympic Motor Car Co., Inc., 
Dallas E. Winslow, Inc. 

It was announced recently that | 
Franklin Motors had sold the 
property to the Olympic company, | 
but no deed had been filed up to) 


and 


closure. The Winslow 





Jin the factory buildings. 


in the Motor Car Industry” was 


the subject upon which Paul G. Hoffman, president of Studebaker, 


spoke Wednesday, Nov. 18, before 


delegates to the third annual con- 


vention of the American Finance Conference. At the right is David 
B. Cassat, president of the conference, which met at the Sherman 


Hotel, Chicago. 


act | 


maids into the spotlight, including | 


the United States, followed by the | 


picture, for while the brides hold | 


waiting | 
tempts to re-open the Franklin} 


City of Syracuse has filed fore-| 


Inc., | 


the time the city started fore-| 
organiza- | 
tion is named as a defendant un-| 
der a lease covering certain space | 


ONE OF THE HITS of the Chicago automobile show and always the magnet for large crowds was 
this — cutaway method of displaying the new Plerce- Arrow Travelodge in the trailer section. 





NEWARK. — Greater Newark’s 
30th annual automobile show 
being staged at the 113th In- 
fantry Armory the week of Nov. 
21 to 28, will be the city’s second 
early winter show. 


A complete picture of the new- 
est in American motordom is to 
be presented at the show with 21 
makes on exhibit. Many of the 
models and devices that illustrate 
the operation of mechanical fea- 
tures of the new cars have been 
brought from the New York show 
which closed Wednesday. 

The display of trailers is a 
novelty at the show. Models of 
the latest development in this 


be displayed. The trailer section 
at the New York show proved to 


ment has provided ample room 
to exhibit. 


A handsome setting has been 


his staff of 400 or more aides for 
the showing of the new cars and 
trailers. Billowy waves of bunt- 
ing provide a _ temporary celling 








| | Big § Tins Crowds 


| Promise Boosts 


In Sales Marks 


DETROIT. — “Our most opti- 
|mistic expectations for a record 
| business in 1937 promises to be 
|exceeded if the attendance and 
| the buying at the automobile show 
| me ay be accepted as a criterion,’ 
says Joseph W. Frazer, vice- presi- 
|dent of the Chrysler sales divi- 
sion of the Chrysler Corp. 

“With this year’s attendance 
| generally far exceeding any pre- 
| Vious shows, the conclusion is in- 
|}evitable that more people are in 
|the market for new cars. Our 
actual retail orders confirm this. 
| Not only from Chicago and New 
York, but from all the other cities 
| where automobile shows have 
| been held, we get very encourag- 
ing reports. More people have 
passed the doors and there have 
been more sales and live pee 
listed. Detroit, Boston, Philadel- 
phia, and other large cities, had 
exceptionally fine crowds, 
there were buying crowds too. 


far exceeded our peak year of 
1936 yet it looks as if we are 
going to increase schedules still 
further to meet the growing de- 





mand. Our November production 
will exceed our original estimate 
by several hundred cars and Dec- 
ember also will run far over the 
first schedules.” 





popular traveling wagon are to| 


be such a hit that the manage-| 


provided under the direction of | 
Manager Claude E. Holgate and| 


and | 


“We set up a quota for 1937 that | 


Newark’s Thirtieth Show 
Begins Week Run Today 


for the huge exhibition space of 
the armory drill shed. This is 
studded with glowing clusters of 
high-powered electric lights. 


From the gallery hang heavy 
curtains that furnish side walls. 
The space devoted to the show- 
ing of cars is divided by ornate 
columns, with varied colored 
drapes. Gene Ingraham’s orches- 
tra will give concerts of classical 
and popular selections each af- 
ternoon and evening. 


Among the cars on exhibit are: 
Buick, Cadillac, Chevrolet, Chrys- 
ler, De Soto, Dodge, Ford, Gra- 
ham, Hudson, LaSalle, Nash, La- 
Fayette, Lincoln, Oldsmobile, 
Packard, Pierce-Arrow, Plymouth, 
Pontiac, Studebaker, Terraplane 
and Willys. 


The Newark show is under the | 
show committee 
composed of Clarence E. Fisher, | 
Edward J. Foley, vice- | 


president, and Claude E. Holgate, | @ Rhodes jr., 


|} motor 


direction of a 


president; 


secretary-manager. 


McInerny Expands 


GRAND RAPIDS, Mich.—Expan- 
sion of the McInerny Spring & Wire 
Co. has been announced by James 
L. MelInerny, with the announce- 
ment that the company has leased 
a six story building in Passaic, N. J. 
The building will be used as a 
branch factory. 


| Sales 





by Hudson 
Show 28% Gain 
Over Last Year 


DETROIT. — Retail sales of 
Hudsons and Terraplanes in the 
United States for the week end- 
ing Nov. 14, totaled 1,820 cars, 
according to figures just released 
by William R. Tracy, in charge of 
sales. 


This exceeds the sales figure 
for the corresponding week of 
1935 by 28 per cent and is a gain 
of 29 per cent over the preceding 
week of this year. 


According to the present out- 
look, Tracy expects the late fall 
and early winter to rank among 
the best in the history of the 
company from a sales standpoint. 


Revoke 114 Permits 


RICHMOND, Va., (UTPS).—The 
driving permits of 114 motorists in 
Virginia were revoked for one year 
during the week ended Nov. 12, John 
director of the State 
division, announced. 

drivers were resi- 


vehicle 


Fifteen of the 


| dents here. 


Of the 114 licenses revoked 105 
were for conviction of operating a 
motor vehicle while drunk, one for 
involuntary manslaughter and eight 
for two convictions on charges of 
reckless driving. The licenses of 
three motorists were suspended by 
trial justice court for six months 
on a first conviction for reckless 
driving. 


KNOWS HER COACH WORK. Colleen Moore demonstrates to 
General Manager Al Faeh that she knows something of fine coach 
work as exemplified by the new cars on display at the Chicago auto- 
mobile show, and exhibits her miniature Napoleonic coach to prove 


the point. Left to right are: 


Miss Moore, Faeh and William S. 


McLean, secretary of the Fisher Body Craftsman’s Guild, which 
built the model for the motion picture actress’ $500,000 doll house, 
now on exhibition at the Fair store for the benefit of Chicago’s 


crippled children. 
International Amphitheatre. 


The photo was taken at the Fisher display in the 





3rd Annual F inance Conference Closes in Chicago 


Trailer Industry 


Spotlight at Meeting| 


(Continued from Page 1) 


tionnaire on trailer financing ex- 
periences. The report stated, “We 
have received numerous favorable 
comments from the 350 inde- 
pendent finance companies in 46 
states, which comprise the mem- 
bership of the American Finance 
Conference. This indicates a live- 
ly interest on the part of our 
members.” At least 53 of them 
have now established facilities for 
house trailer financing. Others are 
in position to do so when re- 
quested by their dealers. The in- 
dependent finance companies of 
America have ample resources to 
service whatever volume of fin- 
ancing may arise. 
Prevailing Terms 

“We find that the prevailing 
terms in most territories are one- 
third down and 12 to 18 monthly 
payments, that a large percentage 
of current trailer sales involve no 
trade-ins, that the usual insur- 
ance coverages are fire, theft and 
$50 deductible collision with tor- 
nado frequently added, that most 
of the paper is recoursed, and that 
a few finance companies are ex- 
perimenting with dealer floor 
planning at 60 to 80 per cent of 
cost. Repossession experience at 
this time is very limited but would 
appear to be satisfactory with the 
possible exception of house trail- 
ers as permanent homes since 
this involves additional legal prob- 
lems. 

“A stand was taken by the con- 
ference regarding over-loans in 
advising its members east of the 
Rockies that ‘on monthly install- 
ment paper covering new passen- 
ger cars and light trucks, the 
maximum advance by the finance 
company shall not exceed 67 per 
cent of the cash selling price at 
the point of delivery, including 
accessories and equipment, with a 
maximum maturity of 18 months, 
payable in equal monthly install- 
ments; on monthly installment 
paper covering used passenger 
cars and light delivery trucks, the 
maximum advance by the finance 
company shall not exceed the low- 
est figures of such recognized 
current used car appraisal book 
as may be in general use in the 
territory at the time, with a maxi- 
mum maturity of 18 months for 
cars not over two years older 
than the current models, and 12 


months for cars older than two} 
years, payable in monthly install- | 


ments.” 


D. B. Cassat, president, and all | 
other officers were re-elected at} 
session| 


the final business 
Thursday. 

Paul G. Hoffman, president of 
Studebaker, made a comprehen- 
sive report on the activity of the 
safety division of the Automobile 
Manufacturers’ Assn., in an ad- 
dress Wednesday on “Safety, the 
New Dynamic in the Motor Car 
Industry.” 

Trained Men Valuable 

The immediate problem in con- 
nection with highway control, 
Hoffman said, is to make the best 
possible use of existing road fa- 
cilities pending further develop- 
ment of the nation-wide construc- 
tion program now in prospect. 
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Holds 


Another headline speaker, Prof. | 
Edwin W. Kemmerer, of Prince- 
ton University, predicted that 
finance interest rates are due for 
a general rise during the next 
few years. Basing his conclusion 
on the history of financial af- 
fairs, together with the past in- 
ability. of legislation to limit the 
height to which interest rates are 
forced by economic demands, Dr. 
Kemmerer stated that commodity 
prices in the United States will 
probably increase 69 per cent 
during the next few years, owing 
to the devaluation of the dollar. 


Dr. Kemmerer said that the 
market rate of money is depen- 
dent upon the pure, or economic, 
interest based upon the laws of 
supply and demand for capital; 
the insurance against risks, in- 
cluding risks of non-repayment 
of interest and principal at the 
specified time, along with the 
possibility of a change in the 
basic monetary value, and the 
administrative expense of loan 
financing. 


The present low interest rates 
are merely a hold-over from the 
depression, Dr. Kemmerer stated, 
and will rise as soon as the sur- 
plus capital, which will be ex- 
hausted shortly, disappears. 

Speakers Listed 

Other speakers on the Wednes- 
day program included Owen L. 
Soon, president, Genera! *inance 
Corp., Detroit; J. F. Hudson jr.,| 
vice-president, Interstate securi- 
ties Co., Inc., Kansas City, Mo.; 
H. A. Finney, Baumann, Finney 
& Co., Chicago; F. K. Schonlau, 
vice-president, Motor Acceptance 
Co., Evanston, Ill.; Maxwell C. 
King, vice-president, Pacific Fi- 
nance Corp., Los Angeles, and 
Harry L. Solomon, vice-president, 
Colonial Finance Co., Lima, O. 


Addresses were also delivered 
by Arthur W. Newton, vice-presi- 
dent, First National Bank, Chi- 
cago; John E. David, president, 
National Guarantee & Finance 
Co., Columbus, O., and C. F. Cun- 
ningham, president, National Dis- 
count Corp., South Bend, Ind. 

Edward C. Payton, management 
consultant, of Cleveland, opened | 
the Thursday session with a talk 
on “Helping the Dealer.” Ernest 
M. Morris, president, Associates 
Investment Co., South Bend, Ind. | 
also spoke on “State Legislation 
in 1937.” He was followed by A. 
N. Benson, general manager of 
National Automobile Dealers’ 
Assn., whose subject was “Dealer 
Research.” 


Subjects. also under consider- 
ation during the convention were 
“Arbitration Procedures,” by J. 
Noble Braden, executive secretary 
American Arb&tration Assn., New 
York; “Evolution of the Con- 
sumer,” by G. Erle Ingram, 
special counsel, division of con- 
sumer credit, Wisconsin state 
banking department, and a dis- 
cussion of “The Future of Busi- 
ness—Promise or Threat?” pre- 
sented by Willard L. Thorp, direc- 
tor of research, Dun & Bradstreet, 
Inc., New York. 





MAKING PLANS—Harold S. Vance, chairman of the board; Paul 
G. Hoffman, president, and George D. Keller, in charge of sales of 
Studebaker, have a conference at Hoffman’s reception to automobile 
editors at the Blackstone Hotel in Chicago. 


3 


OLDSMOBILE EXECUTIVES watch the pageant at the Amphitheatre. Left to right: F. Q. Murphy, 
central regional manager; D. E. Ralston, general sales manager; Russell Lesher, Chicago zone manager; 
C. L. McCuen, president; J. W. Watson, assistant Chicago zone manager, and H. A. Trevellyan, assistant 


general sales manager. 


Chevrolet Daily 
More Than Double Year Ago 


DETROIT.—The average daily 
deliveries of Chevrolet’s 1937 cars 
since the announcement of the 
new models Nov. 7 have been 
more than double those of a year 
ago, according to reports reach- 
ing the Detroit offices of the 
company. 

During the first several days 
after the announcement, deliver- 
ies reached approximately 11,000 
a day, company officials revealed, 
as compared to around 4,600 a 
day following last year’s an- 
nouncement. 


More than 65,000 cars had been 
placed in the hands of buyers 
within a few days after the pub- 
lic first saw the new models, and 
an additional 100,000 orders had 
been placed with the 10,000 deal- 
ers in the field, officials -said. 

Production is being stepped up 
to 6,000 cars a day in an effort 
to satisfy the demand. Deliveries 





are being made as soon as the 
cars are available. 

“The great success of the auto- | 
mobile shows being held through- | 
out the United States, and the| 
consequent success of the new 


| cars is ample evidence that the} 


entire automobile industry can| 
look forward with confidence to} 
another of the greatest years in| 
its history,” W. E. Holler, general 
sales manager, commented. 


Holiday Sales 
To Set Record 
Roper Thinks 


WASHINGTON.—C hristmas 
buying this year will run well 
above 1935 levels, and in many 
instances will be even better than 
1929, the previous high, it was 
stated by secretary of commerce 
Daniel C. Roper at his press con- 
ference here this week. 

“I have been interested in look- 
ing over studies that have been 
made within the department of 
commerce on this year’s Christ- 
mas buying through retail chan- 
nels,” said secretary Roper. “Re- 
ports from all sections of the 
country indicate this business is 
showing marked advances over 
1935 and that sales during the 
Christmas season will be greater 


| Co., shut down the entire plant. 


| employes were not willing to lose 
| time 
| like for another. The president of 





generally than for any like period 
since 1929. For some lines of trade 
sales are expected to equal the 
1929 figure. 

“The division of marketing re- 
search, bureau of Foreign and 
Domestic Commerce, recently 
estimated that sales made during 
the holiday buying season, that 
is, the months of November and 
December, will be within 10 per 
cent of the 1929 total. Estimates 
of department store turnover, 
which is a fair barometer of 
Christmas shopping, show that 


Deliveries 


holiday sales amounted to more 
than $800,000,000 in 1935, or about 
25 per cent of their sales for the 
entire year 1935 revealed in re- 
cent studies by the census of 
business. This compares with a 
Christmas volume of more than 
$1,000,000,000 in 1929. With a con- 
servative estimate of an approxi- 
mate 15 per cent increase in 
Christmas purchasing through 
department stores this year as 
compared with 1935, the holiday 
sales volume of these stores alone 
should exceed $920,000,000 in 1936.” 





Goodrich Open Again, 


Following Conference 
AKRON, O.—When a one-man 
“sit-down” protest affected sev- 
eral other related departments 
and the disturbance finally spread 
to numerous divisions, T. G. Gra- 
ham, vice-president in charge of 
production of the B. F. Goodrich 


This action was taken during the 
most recent, major uprising at 





the Goodrich plant. The trouble | 
is said to have originated in one 
employe’s dislike for a non-union 
man who was about to repair his | 
machine. 

A hasty meeting of the Good- 
rich Rubber Workers’ union | 
showed thousands of Goodrich 


because of one man’s dis- 


the union put it up to his con-| 
stituents whether they would | 


strike for a closed shop and con- | 


tinue to cause a money loss to 
Goodrich and themselves or go | 
back to work and allow the non- | 
union man the right to repair | 
machines. 


Weckler Named 
Vice - Pres. of 
De Soto Corp. 


DETROIT.—Byron C. Foy, 
president of the De Soto Motor 
Corp. and vice-president of Chry- 

sler Corp. has 
announced the 
appointment of 
Herman lL. 
Weckler as vice- 
president and 
general mana- 
ger of the De 
Soto Motor Corp. 

Weckler has 
been in charge 
of building and 
equipping the 
new $5,000,000 

2) eee De Soto plant 
recently finished in Detroit, which 
is said to be one of the most up- 
to-date automobile plants in the 
country. 

He has been associated with 
Chrysler Corp. since 1932, when 
he became an assistant to K. T. 
Keller, then vice-president and 
general manager of the corpora- 
tion. 


“As our new general manager, 


| said Foy, “Weckler will be in full 


charge of all De Soto activities at 
our new Wyoming avenue plant, 


|which has been equipped to pro- 
| duce 75,000 De Soto cars in 1937. 


He will also be in charge of our 
new pressed steel plant where 


| stampings and most of the metal 
|parts for De Soto are now being 
| made.” 


Trailer Firm 
PONTIAC.—The Sunset Coach & 
Trailer Corp., 435 South Sanford, 
has been organized with a capital 
stock of $10,000 to manufacture and 
deal in house trailers. 





AFTER THE COFFEE. During the Detroit automobile show, 
representatives of the press were dinner guests of Dodge at the 
Detroit Athletic Club. The group pictured above shows K. T. Keller, 
president of Chrysler Corp. and of Dodge, flanked on the right by 
E. J. Poag, director of merchandising and advertising, and on the 
left by Forest H. Akers, director of sales, and Thomas G. Wade of the 


Curtis publications. 





In World 


CHICAGO.—The annual auto- 
mobile shows in New York were 
cited as examples of effective 
team work by the members of a 
single industry embodying co-op- 
eration of both the domestic and 
export viewpoints in an address 
delivered by George F.. Bauer, ex- 
port manager of the Automobile 
Manufacturers’ Assn. before the 
National Foreign Trade Conven- 
tion in Chicago Wednesday. 


“The industry,” he said, “has 
encouraged co-operative action 
not only in the domestic field but 
for the expansion of overseas 
markets as well. Their joint ef- 
forts in the promotion of over- 
seas trade“ were undertaken on 
the assumption that the total 
amount of export business avail- 
able to the manufacturers in one 
group is not limited but rather 
that it can be expanded collec- 
tively for the benefit of all. 


Maintain Prices 


“The principal objective in such 
work is to maintain consumer 
prices at a reasonable level on a 
world-wide basis and not let 
them be over-burdened with all 
kinds of unjustifiable charges. 


“Consequently, in co-operation 
with the bureau of foreign and 
domestic commerce, the export 
committee of the association has 
encouraged the preparation of an 
automotive foreign trade manual 
which makes basic information 
on all overseas markets available 
for ready reference by export 
leaders of the industry,” Bauer 
explained. 


“Exchange of experiences with 
regard to export trade pfactices 
in the various fields of marketing 
has also been arranged. 


“Freight charges are studied 
minutely by a special committee 
to determine what rates for given 
countries would be equitable from 
the viewpoint of steamship com- 
panies as well as the industry. 


“The general policies affecting 
foreign trade, such as the present 
reciprocal trade program, also re- 
ceive attention under policies 
which recognize that goods 
shipped from the United States, 
in the final analysis, can be paid 
for only with goods and services 
from the rest of the world. 


Distribute Information 


“Information about the posi- 
tions and action taken by the as- 
sociation on export matters has 
been distributed in pamphlets so 
illustrated as to be easily under- 
standable to the general public. 
The fundamentals affecting motor 
transportation have been em- 
bodied in pamphlets with text in 
as many as four languages. 


“Representatives have also been 
sent to as many as 84 countries 
to lecture in the appropriate lan- 
guages before meetings organized 
by automobile clubs and similar 
organizations abroad. Films de- 
scribing various phases of motor 
transportation and trade subjects 
have been produced to assure a 
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AMA Export Manager Finds Outlook Bright 


Car Makers Co- -operating 


Highway Use 


more ready appreciation of the 
fundamentals which make for the 
sound development of highway 
transportation. 

“The industry has also spon- 
sored a series of world motor 
transport congresses, at which 
leaders from numerous countries 
were brought together with auto- 
motive executives here to discuss 
what were believed to be the best 
methods for the expansion of mo- 
tor transport. At one time, two 
highway engineers from 
South American 


around the United States in order 
that they may have an opportun- 
ity to study our highway con- 
struction methods. The same plan 
was expanded later on behalf of 
all the participants in the inter- 
national road congress held at 
Washington several years ago. 

“The industry’s team work in 
the promotion of foreign trade,” 
Bauer indicated, “has been ex- 
pensive. However, it has been 
warranted by the increased busi- 
ness attained in 1929 when the 
foreign sales of American motor 
vehicles reached the _ 1,000,000 
mark. While this export volume 
was since reduced to less than 
one-fifth of the 1929 peak by cir- 
cumstances over which the in- 
dustry had no control, today, with 
the realignment of fundamental 
policies, the prospects favor the 
early recovery of foreign trade 
volume comparable to that en- 
joyed by the industry in its best 
years.” 


Chrysler Dealers 
Stage Driveaway 


DETROIT. — Chrysler’s first 
driveaway of the 1937 season took 
place Wednesday when dealers 
from the territory of the A. H. 
Jones Co., Hastings, Neb., started 
west with 35 Chrysler cars. 

The party, numbering 45 per- 
sons, arrived in Detroit on Mon- 
day and spent Monday and Tues- 
day inspecting the various Chrys- 
ler plants in Detroit. Tuesday 
evening they were entertained by 
the sales division at a banquet 
at the Detroit-Leland. 

Wednesday noon the western 
delegation again were entertained, 
this time at the factory. The 
driveaway started immediately 
after luncheon. 


Sunday E Ban 


MADISON, Wis.— Garages would 
be barred from selling, demonstrat- 


ing or loaning motor vehicles on} 


Sundays and holidays if an ordi- 
nance filed by Alderman Gerhard 
Scott is approved at the Nov. 27 
meeting of the common _ council. 
Garage owners here have a volun- 
tary agreement among themselves 
not to transact Sunday business and 
the ordinance is aimed to strengthen 
this agreement. 





WATCHING FOR THE BIRDIE at the Graham dealer luncheon 


during the Detroit show are, left to right: 


H. Graves, Lee Swartz, 


W. J. Morden, Port Huron; J. M. “Pat” O’Dea, president of the J. M. 
O'Dea Co., Graham distributor for Michigan; (standing) Louis Thoms, | with 13 dealers exhibiting 17 makes 
Marine City,.\Mich., and. Vern. Jacobi, also of Marine City. 








AT THE SPEAKERS’ TABLE of the Graham luncheon for dis- 


each | tributors and dealers in Chicago this week were, left to right: Barney 
country were| Sykes, of Bird-Sykes, Chicago Graham distributor; Joseph Graham, 
guests of the industry on a trip| president of Graham, and R. C. Valpey, sales manager. 


Rubber Industry 


Gaining 


Following Price Advance 


financial agencies on the rapid 
improvement in the rubber in- 
dustry since the advance in tire 
prices last spring, rubber manu- 
facturers in Akron are looking 
forward to continual improvement 
in rubber goods with the eventual 
proportions of a prosperity wave. 
Heavy demands for dealers’ 
spring replacement stocks ac- 
count for much of the present 
production volume in Akron rub- 
ber factories. 


Reports are to the effect that 
Firestone and Goodrich are at 
the high tide of original equip- 
ment tire production for car 
manufacturers. The _ Seiberling 
Rubber Co. is working 24 hours 
a day, six days a week. Recent 
advances in this company’s pre- 
ferred securities add strength to 
reports that this company will 


Belgium-Willys 
Distributor Ups 
His Order 400% 


TOLEDO.—Predicting that the 
1937 Willys motor cars will be 
given great acclaim in Europe, 
Maurice Wilford, of Brussels, 
Belgium, distributor for that na- 
tion, is in Toledo today making 
arrangements to increase his car 
orders for the next year 400 per 
cent. 

“Economy in operation of a 
motor car is paramount in Eur- 
ope,” Wilford said. 

Wilford explained that economi- 
cal operation in a motor car is 
essential in Belgium because gaso- 
line retails at 27 cents per gal- 
lon. Of this amount, he added, 
two-thirds, or 18 cents, goes to 
the government as tax. In ad- 
dition, he said, there is a $220 a 
| year tax per car and a7 per cent 
de luxe, or sales tax. 

Wilford has been a _ Willys- 
Overland distributor for Belgium 
for 12 years. 

Similar predictions on increased 
sales volumes have been made by 








other Willys distributors abroad 
all of whom are increasing their 
1937 car orders from 200 to 400 
per cent. 

Distributors and dealers in New 
York, Chicago, Cincinnati, Detroit 
and other large cities now in the 
midst of automobile shows, report 
large sales, all of which indicates 
that the production schedule of 
70,000 cars during the next year, 
originally planned, will be greatly 
augmented because of the tre- 
mendously popular acceptance of 
the new cars, the company says. 


Green Bay Show 


GREEN BAY, Wis.—Green Bay’s 
annual automobile show closed here 
Nov. 16 with an attendance of 7,000 
for the three days. The show was 
sponsored by the automotive division 
of the local association of commerce 


of automobiles. 


AKRON.—Following reports of 





show a profit this year for the 
first time in several years. Seiber- 
ling sells only to dealers. 

Goodyear tire departments are 
working four days a week with 
prospects to stepping up produc- 
tion to five days. The mechanical 
goods departments are working 
six days each week. The Mohawk 
Rubber Co. reports that business 
has increased steadily since 
March of this year and the plant 
is now operating at capacity six 
days of the week. Officials feel 
that present conditions will: fol- 
low through the rest of this year 
into prosperous business for the 
new year. 

Other smaller companies in the 
Akron area report increases in 
business and profits over last year 
but decline to be quoted. 

Labor unrest in some of the 
smaller companies, not of suf- 
ficient proportions to reach local 
newspaper headlines, continue to 
disturb production. Petty sitdown 
strikes follow, one after another, 
making it hazardous, some of- 
ficials claim, to issue optimistic 
statements. 


Eaton to Distribute 
Bonuses to 6,000 Men 


CLEVELAND. The Eaton 
Mfg. Co. has announced a cash 
distribution will be made Dec. 16 
to all of its 6,000 employes in the 
Wilcox-Rich division in Detroit 
and at its plants in Saginaw, Bat- 
tle Creek and Marshall, Mich.; the 
Eaton-Erb Foundry Co., Detroit 
and Vassar, Mich.; Detroit Motor 
Valve division, Detroit; Eaton 
Spring division, Detroit; Eaton 
Bumper division, Jackson, Mich., 
and plants in Ohio. 

The disbursement will be made 
upon length of service and it is 
understood the majority of the 
employes will recejve $30 each. 

In a message to the employes, 
J. O. Eaton, chairman of the 
board, states: “It is a satisfac- 
tion to the management to be 
able to make this distribution as 
additional compensation for your 
loyalty and co-operation during 
the year.” 


- GRAHAM DEALERS. Left to right: 
Andrew Fraser, Lee Swartz (standing), Gordon W. Clark and Dave 
Miller.. All are of Fraser Motor Co., Graham dealer of Ree, except 
LIME, ten, te: Sh. Sho Sy BE. “Oem. Ooy Siatetaaien, Ser 





Graham Expects 
1937 To Be Best 
Year in History 


DETROIT. — Plans to make 
1937 the greatest year in Graham 
history were outlined by Joseph 
B. Graham, president of the 
Graham-Paige Motors Corp., 
Tuesday to 200 Michigan dealers 
gathered at the Book-Cadillac 
hotel to attend the Detroit show 
luncheon. 

Public demand for automobiles 
will continue unabated through 
1937, Graham predicted, pointing 
out that the constant gain in em- 
ployment and in payrolls for the 
past four years has created the 
greatest potential buying power 
since 1928. Graham, he added, is 
in a strategic position to benefit 
from this prosperity through the 
economies in manufacturing cost 
resulting from the concentration 
of all its plant facilities in Detroit. 

The sales program for the com- 
ing year was explained by Lans- 
ing W. Thoms, assistant general 
sales manager who also acted as 
toastmaster. Thoms reported the 
signing up of new distributors in 
a number of points including New 
York, Brooklyn, Memphis and 
Shreveport, La. 

Trends in modern engineering 
design were discussed by W. H. 
Neely, in charge of Graham de- 
sign while the increased efficiency 
resulting from the new manufac- 
turing program was described by 
R. E. Stone, vice-president in 
charge of manufacturing. Mal- 
colm W. Bingay, editorial director 
of the Detroit Free Press spoke 
on modern economic and social 
problems and Max Shiek, CLT. 
Corp., told of the 1937 market as 
seen from the finance companies 
point of view. 


37,000 Persons Met 


Auto Deaths In ’35 

DETROIT.—Thirty-seven 
thousand persons killed in 
automobile accidents in the 
U. S. last year. Thirty-seven 
thousand too many. 

What is the margin of 
safety? 

R. P. Fohey, secretary of 
the Chrysler Corp., figured 
it out and gave the answer 
to the AAA annual meet- 
ing here this week-end: 

“Motor vehicles travel 
270,000,000,000 miles a year 
in this country. Dividing 
this figure by the number 
of deaths, it shows the aver- 
age driver could drive 10,- 
000 miles a year for 750 
years before being involved 
in a fatality.” 

Fohey is a member of the 
safety committee of the 
Automobile Manufacturers’ 
Assn. 











Of the fatal rural motor vehicle 
accidents 29 per cent are caused by 
collision with other motor vehicles, 
but only 19 per cent of the fatal 
urban accidents are so caused. 


L. R. Clark, J. J. Solner, 





CHICAGO.—Boake Carter, in- 
ternationally known radio news 
commentator, will occupy the No. 
1 spot on the program of the an- 
nual National Standard Parts 
Assn. convention in Chicago, Dec. 
7 and 8 The man whose voice 
and personality the airlanes have 
made famous will address the 
first general session which opens 
the convention in the Grand ball- 
room at Hotel Sherman, Monday 
morning, Dec. 7, following wel- 
coming addresses by Mayor Kelly 
of Chicago and NSPA president, 
John P. Muller. The title of Cart- 
er’s address is “What Price 
Neutrality?” 


Williams to Talk 

Manufacturers’ and wholesalers’ 
divisional meetings, held simul- 
taneously Monday afternoon will 
bring a series of able speakers to 
the two platforms. The former will 
hear Whiting Williams, of Cleve- 
land, industrial counselor, author 
and first-hand labor investigator, 
on “What’s on the Workers Mind 
Today”; George E. Quisenberry, 
editor of the overseas edition of 
the American Automobile and 
secretary of the Overseas Auto- 
motive Club, on “Storm Signals in 
Overseas Markets” and an anal- 
ysis of the 1936 NSPA sales sur- 
vey by “Doc” Procter, secretary 
of the manufacturers’ division. 
Wholesalers will hear F. D. 


Mayer, president of the Merchan- | 
dising Institute of America, on| 


“Thinking Success Into Business;” 
E. R. Michener, H. & H. Machine 
& Motor Parts Co., of St. Louis, 
on “Profits in Motor Recondition- 
ing and Exchange” 


Duke of Kent Selects 


Canadian-Built Buick 
MONTREAL. — Following the 
example of King Edward VIII and 
Lord Bessborough, former gov- 
ernor-general of Canada, the 
Duke of Kent has selected a Can- 
adian-built car for his persona! 
use, according to a cable received 
by R. S. McLaughlin, president of 


General Motors of Canada, Ltd. | 


The cable, which was sent by 
Captain Harmon, of 
and Hartman, McLaughlin-Buick 
distributors for Great Britain 
read: “Have today delivered Can- 
adian-built Buick pullman limou- 
sine to his Royal Highness Prince 
George, Duke of Kent, who has 
expressed his great satisfaction 
with the car.” 


Lendrum | 


| came, 
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Expect Record Crowd at NSPA Chicago Meeting 
Boake Carter to Address 


First General Session 


“Herb” Nigg will present the 1936 
wholesalers’ internal manage- 
ment survey, just completed. 


Discuss Jobbing 

At the second general session, 
Tuesday morning, Dec. 8, Leon 
Banigan, merchandising director, 
Edison-Splitdorf Corp., will talk 
on “Jobber Distribution 1937 
Model.” He will be followed by 
Harry Mathews, vice-president of 
the Commercial Credit Co., Balti- 
more, on “Financing Equipment 
Sales;” J. W. Van Allen, NSPA 
counsel, on “What the New Laws 
Mean to Business;” and L. F. 
Hunderup, NSPA senior vice. 
president, on “Planned Profits.” 

The third and final general 
session, at which the main order 
of business will be the election of 
officers and directors for the new 
year, will be lightened by “Pete” 
De Paolo of Thompson Products, 
Inc., former Indianapolis speed- 
way champion and a competent 
humorist. 

Advance registrations assure a 
record crowd of delegates for the 
convention meetings. 


; pre | 
Car Dealers’ 


Code Junked | 


FRESNO, Calif.—The 
motor car dealers’ “code,” 
operated successfully for 


Fresno 
which 
more 


and Secretary | than six months, has been junked. 


In fact, the local automobile 


;}code fell apart after one dealer 


loosened a few bolts in the 
machinery. 

For many months the code held 
together under a_ gentlemen’s 
agreement and the operation was 
so successful that other cities 
throughout Northern California 


copied the plan. Automobile 


|dealer bodies of the entire terri- 


tory sent representatives here to 
study the plan, and it was put 
into operation with success in 
various other parts of the state. 

But when the clean-up period 
and the pressure was 
turned on with the urge to get 
rid of the 1936 merchandise, one 
local dealer broke away and 
started boosting appraisals. As a 
result, the “code” authority was 
wrecked in short order. 


JOSEPH D. BURKE, director of truck sales for Dodge, as he 
received a large bouquet from the employes of the Dodge truck plant 


in Detroit, Nov. 17. 


The occasion was the 100,000th truck in 


1936 coming off the assembly line. Little Loretta Kalinin, grand- 
daughter of one of the oldest employes in the plant, made the presen- 
tation. Standing at the left of the picture is R. M. Hidey, general 


manager of the truck plant. 
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PONTIAC’S EXHIBIT at the Detroit automobile show in Convention Hall showing the cream colored 
eight-cylinder sport coupe in the foreground and featuring the cutaway chassis in center of the exhibit. 


Pontiac’s Production Up 


To Meet Sales Demand 


PONTIAC.—A material upward 


revision of the 1937 sales projec- 
tion of the Pontiac Motor Co. has 
been deemed advisable following 
the announcement of the new line 
and the enthusiastic reception at 
a score of automobile shows 


cording to C. P. Simpson, vice- 
president and general manager. 


dules have both been 
and the plant is turning out more 
than 1,000 cars a day,” Simpson 
said. 

“Our bank of unfilled retail 
orders is two and one-half times 
greater than at any time during 
the last year including the peak 
of the spring selling season. 

“The same story of increased 
sales comes from every one of the 
auto shows. It is a story of mil- 
lions of American motorists who 
are in a buying mood such as the 


industry probably has never ex-| 


perienced before.” 


That summarizes the situation 
as Simpson sees it following a 
thorough check-up of the cities 
where shows are being held. 


Analyzing many of the shows, 
he observes that, “In Detroit 175 
retail orders for Pontiacs were 
taken during the first three days 
of the show compared with 102 
for the same period last year. The 
number of good prospects ob- 
tained shows an even greater gain 
with more than three times the 
number of one year ago. 


“Pontiac dealers in metropolitan 
Detroit have more than 1,000 un- 
filled orders at the present time. 


“In New York where.the show 
has come. to a close, Pontiac re- 
ceived the most enthusiastic re- 
ception in its history. Retail ord- 
ers more than doubled those of 
last. year. Although I do not have 
the exact number of sales, 641 had 
been taken -through the first five 
days and reports indicate they 
will .closely approach the _ 1,000 
mark at the close. 


“Boston reports that all pre- 
vious attendance records have 
been broken. Pontiac sales during 
the first three days tripled those 
of the same period of the 1935 
fall show. Our dealers are con- 
fident they will sell from three to 
four times the number of cars 
they did at the show one year ago. 

“From Akron, Youngstown and 
Columbus where shows are in 
progress, come reports that sales 
should double those of last year. 
In fact, we have over 700 unfilled 
orders from our dealers in those 
three cities. 

“In Washington, D. C., all-time 


in | 
many parts of the company, ac-| 


| cisco 
|last year. Dealers from all over | 
|}northern California are bringing 





records have _ been 
broken at the show. Facilities are 
insufficient to handle the crowds 
and our dealers took 50 per cent 
more retail orders during the first 
three days than in the entire show 
week last year. 

“The Los Angeles show is the 
most enthusiastic in their history 
and there was an increase of 56 


attendance 


|per cent in Pontiac sales during 
“November and December sche- | 
increased | 


the first three days. 


“Attendance at the San Fran- 
show is double that of 


more prospects to the show than 
for many years. Pontiac sales 


there are more than double last | 


year. Buying interest is very high 


| throughout the show. 





“Our dealers in St. Louis, where 
the show has just opened, predict 
that sales will be 40 per cent 
ahead of those of last year’s show. 
Attendance shows a marked in- 
crease. 

“With an increase in sales such 
as we now expect for 1937, Pon- 
tiac should top its best previous 
year, which was 1928, by around 
50,000 cars.” 





Dealer Orders 
For Ford Trucks 


Best on Record 


DEARBORN.—December dealer 
orders for 1937 Ford V-8 trucks 
and commercial cars for domestic 
use are the largest in the history 
of the Ford Motor Co., totaling 
35,043 units, it was announced at 
the home office of the company. 

The record breaking December 
total is credited to the new 60- 
horsepower engine, as well as to 
the general improvement in busi- 
ness and agricultural conditions. 

A feature of the commercial 
ear line is the new 112-inch stake. 


U halstery Condition 
Vital to Dealer, Owner 


NEW YORK.—The importance 
of the condition of car upholstery 
to both the consumer and dealer 
was emphasized in the current 
display by Goodall Sanford In- 
dustries and Chase, selling divi- 
sion, at the New York show. 

It has proved that resale loss 
to déalers is heavy where car up- 
holstery is shabby. There is also 
a heavy expense to the dealer on 
reconditioning or s1lip-covering 
threadbare upholstery. 


W. E. HOLLER, general sales manager of Chevrolet (left), and 
M. E. Coyle, president, snapped at the automobile show at Grand 


Central Palace. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the auto- 
motive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
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Confidence 


ALCOLM BINGAY, editorial director of the Detroit 
FREE PRESS, and one of the most outspoken critics 
of the Roosevelt administration before election, made an 
excellent observation on election results and what they 
mean to business, at a meeting of Graham-Paige dealers 
at the Book-Cadillac this week. After declaring that the 
landslide of votes in favor of President Roosevelt had 
come as a complete surprise to Democrats and Republi- 
cans alike, Editor Bingay said: 


“When 26,000,000 people voted on Nov. 3 to re-elect 
Franklin D. Roosevelt to the presidency, setting up one of 
the largest pluralities in history, it can mean only one 
thing and that is that an unusually large segment of our 
people have confidence in the policies of the Roosevelt 
administration. When people are confident they will buy 
goods.” 


To us this is a fair analysis of the election returns and 
coming from a pre-election opponent it bears added 
weight. There can be little question in any quarter at 
this time that there is an active demand for new auto- 
mobiles and trucks. This has been demonstrated by the 
record-breaking attendance at automobile shows through- 
out the country. There can be little question that pur- 
chasing power by which to transmute this demand into 
sales now exists and is being added to rapidly. This is 
shown in the general upward revision of wage scales and 
the payment of bonuses and larger dividends. 


All then that is needed to insure a heavy buying year in 
1937 is confidence among buyers. And we agree with 
Editor Bingay’s analysis, that the election returns give 
us ample assurance on this score. 


Cramping the Crackpots 


EETING in Detroit this week-end for its 34th annual 
convention, the American Automobile Assn. has 
declared war on the crackpot curealls designed to end 
motor accidents in the United States. This is a principle 
to which ADN wholeheartedly subscribes. We like to 
consider ADN one of the pioneers in the trade paper field 
in calling the industry’s attention to the need for definite 
action in regard to highway safety—but we have stead- 
fastly maintained that hysterical measures and crackpot 
laws will not relieve the situation one iota and are more 
likely to aggravate it further. 


During the past year the automobile manufacturers 
have definitely entered the drive to reduce highway acci- 
dents. In addition to financially supporting educational 
campaigns, manufacturers this year have paid increased 
attention to design and operation features of their cars 
to insure against accidents and lessened hazard if acci- 
dents occur. This is constructive effort. 


In the matter of laws, we feel that a calm study of acci- 
dents and their causes by competent, unbiased authorities, 
is the only logical way to greater safety. At the present 
time even those closest to the problem are still lacking the 
definite information needed to set up a workable program. 


There was a_ period, 
along in the early thir- 
ties, when most of us, at 
one time or another, 
wondered whether the automobile 
shows were worth their salt. At- 
tendance at all shows, from coast 
to coast, was falling off. As the 
gate receipts dropped, the short- 
age had to be met by dealers at a 
time when they could least afford 
it. Manufacturers were staging 
their own private shows and by 
having a free gate were making 
the public wonder, perhaps for the 
first time, just why they should be 
required to pay to see a product 
which they were expected to buy. 
The whole show business seemed 
headed up a blind alley. 


* * * 


IT IS A GOOD thing that a few 
valiant souls fought the good fight 
and kept the show spirit alive. 
That was indicated last year when 
for the first time the tide turned 
and some of the shows experi- 
enced a gain in attendance and 
thus in receipts. Sales, too, in- 
creased with the turn and thus 
manufacturers and dealers alike 
looked forward to this year’s 
shows with no misgivings as to 
their outcome. Local committees 
voted more money for decorations 
and entertainment. The press and 
radio gave more attention to pub- 
licizing the events and so with the 
late returns on this year’s shows 
now pouring in it is a foregone 
conclusion that the annual auto- 
mobile shows are now completely 
re-established. And in the re-es- 
tablishment it is very evident 
that we gained much from the 
adversities that beset us at the 
beginning of this decade. The 
shows this year are based upon 
real showmanship and not merely 
exhibits of our wares. To this we 
might add; Let’s hope we will 
never go backward. 


SHOWS 
COME 
BACK 


* * * 


THERE WERE RUMORS float- 
ing around the New York show 
that next year’s show might be 
held much earlier. Perhaps with 
an opening the middle of October 
it would be possible to stagger the 
show dates in such a way that 
they would not pile one on an- 
other as they did this year. This 
would effect a tremendous saving 
to the manufacturers who have 
had to duplicate all cut-out mod- 
els and animated displays or else 
penalize the smaller shows by 
neglecting them. It would permit 
the executives to visit more shows. 
It would sustain national public 
interest longer, because so long 
as there is a show open any- 
where, the press is generous in 
reporting attendance, sales, etc., 
all of which keep the buying urge 
predominant. Then, too, it would 
save a lot of wear and tear on the 
poor newspaper and magazine 
men who must hop from one show 
to the other, which is, however, 
hardly worthy of mention. 

* + * 


IT OCCURS TO ME that there 
is an opportunity for the smaller 
shows to do in a modest way what 
Al Faeh is doing this week at 
Chicago. It does not need to be 
an elaborate pageant or a lavish 
display, but it seems to me that 
if I were faced with increasing 
the box office receipts of a local 
show I would work up some sort 
of a contest in advance which 
would attract attention to my 
opening date and then sustain 
public interest while the show is 
on. If I didn’t have an idea which 
seemed sure to “click,” I would 
offer a prize for an idea. As Andy 
said to Amos, “I just hired a man 
to do all my worrying for me” and 
Amos asks “where you goin’ git 
the money to pay him with?” and 
Andy replies, “well, that’s the first 
thing he’s got to worry about!” 
All of which brings me back to a 
desk piled high with an accumu- 
lation of nearly three months 
gadding and to the place where I 
sign off with a—G.M.S. 
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Coming Events Cast Their Shadow— 


Automobile 


NOVEMBER 
19-25—Asbury Park, N. J. 
20-26—Lansing, Mich. 
21-28—Montreal 
21-28—Cleveland 
21-28—Brooklyn, N. Y. 
21-28—Jersey City, N. J. 
21-28—Mineapolis, Minn. 
21-28—Newark, N. J. 
21-28—Rochester, N. Y. 
21-29—Kansas City 
22-29—Milwaukee 
22-29—Portland, Ore. 

-23—Memphis, Tenn. 
23-28—Meriden, Conn. 


In This 


be o upon request. 


A pplause ‘ 

ongratulations on your top 
hole show number. I should grate- 
fully appreciate it if you would 
have two or three additional cop- 
ies of each issue forwarded to me, 
including those which have al- 
ready appeared.—Warren Hast- 
ings, editor Canadian Motorist, 
Toronto, Can. 


Critic 

Being a reader of your paper 
in the middle west I thought I 
would give you my impression of 
the New York show. All the 
mechanical exhibit features are 
splendid and ingenious and cer- 
tainly help a dealer and salesman 
clinch sales. The show exhibits 
are the finest any show has pro- 
duced, but as to the show’s back- 
grounds, they are abominable. The 
whole decorative atmosphere 
lacked splendor. The Palace looks 
icy and polar with all the white 
walls and shoddy blue black car- 
pets. The animal symbols on the 
balcony are childish. It is a waste 
of time to come to New York to 


Show Dates 


26-28—Titusville, Pa. 
26-29—Sioux Falls, S. D. 
27-29—Cedar Rapids, Ia. 
28-Dec. 5—Baltimore 
28-Dec. 5—Hartford, Conn. 
30-Dec. 5—Louisville, Ky. 
30-Dec. 5—Springfield, Mass. 
DECEMBER 
1-5—Oneida, N. Y. 
2-4—St. Petersburg, Fla. 
2-5—Utica, N. Y. 
2-6—Peoria, Ill. 
8-6—Brownsville, Tex. 
6-8—New Orleans 
9-13—Chicago. ASI Show 


Corner 


The views expressed in this column are those of our readers 
and do not necessarily coincide with those of the editors. Readers 
are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 


see the show. We have more 
beautiful exhibits now in our own 
territory. 

One new feature that was wel- 
come was the trailer exhibit. It 
should be enlarged with more 
outdoor atmosphere. 1937 will be 
a good year for trailers—C. H. 
Thomas, Hotel Montclair, New 
York. 


Bouquet 

I just this minute finished going 
over your Nov. 18 issue of Trailer 
Trade News. Please accept my 
congratulations on the amount of 
business you have crowded into 
this issue. I am amazed by the 
amount of it, but further than 
that, think your organization very 
much in line for congratulations 
for doing such a complete job of 
covering all of the suppliers to 
trailer manufacturers. 

It is particularly notable in- 
asmuch as these calls must have 
been creative ones, having no 
former advertising from such sup- 
pliers to guide you.—W. D. Graf- 
ton, Detroit manager, Time Mag- 
azine, Detroit. 
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“THERE’S ALWAYS ROOM 


AT THE TOP” 


When, more than a year 
ago, we first put pencil to 
paper on the 1937 Buick 
design, a hard-boiled choice 
stared us straight in the face. 


Should we follow the drift of 
the industry down, shoot 
mainly at a lower price — or 
should we build up from 
where we were? 


With the largest single self- 
contained automobile factory 

in the world at your back clamor- 
ing for production, that isn’t the 
easiest decision to make. 


But we made it — decided to go it 
the hard way — decided for the 
simple reason that there’s always 
room at the top. 


We took the best cars that ever 
bore the Buick name and cold- 
turkey figured out how to make 
them better. 


We made them bigger and more 
powerful. We made them more 
beautiful and more luxurious. We 
added horsepower, inches, fea- 
tures, style and miles-per-hour — 


WHO CAN’T AFFORD IT? 


Any new car prospect can afford the new Buick. It’s 
easy to buy and thrifty toown. With 
all its quality, its phenomenal per- ‘76 45 
Sormance and stunning style, prices 
start as lowas . . . and up, list at Flint 


Safety glass a accessories extra. Prices subject 
to change without notice 


GENERAL MOTORS TERMS TO SUIT THE BUYER'S LIKING 


WHEN BETTER AUTOMOBILES ARE BUILT, BUICK 


we provided 22 models where 
only 15 grew before. 


And to do it — we took nothing out 
of the car—nothing out of our men 
— nothing out of the public. Yet 
when we were through, average 
prices were definitely lower —the 1937 
Buick carries the lowest sedan 
price in history. 


We could do this, in part at least, 
because we had faith in the men 
who sell Buicks. 


We had faith in the good sense of 
certain other-than-Buick dealers, 
who would see the bigger oppor- 
tunity these cars offered—and thus 
enlarge our 
dealer channels 
to give us the 
rest of the nec- 
essary volume. 


a8 
wee: @ a) a 10a: 
Wy d77 N13 
IN PROTECTED 
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by William F. Hufstader 


General Sales Manager, Buick Motor Co., 


Flint, Mich. 


Because it is true for you no 
less than for us that “‘there’s 
always room at the top!”’ 


There’s room under the 
Buick banner for the dealer 
with the aggressiveness and 
initiative in retail selling to 
match the courage and vision 
of the factory and its 
engineers. 


There’s room for sound busi- 

ness men who can sell a 
sound product on the sound rela- 
tionship that the Buick franchise 
establishes between field and 
factory. 


Specifically —there is room today 
for new Buick dealers in certain 
territories where I can demon- 
strate a profit-potential greater 
than we can serve as we now 
stand. 

So I want to hear from dealers 
who believe as we do that there’s 
room at the top. 

I'd suggest that you first go take 
a good look at the 1937 Buick 
line. Probe deep enough to get 
an understanding of what Buick 
stands for, product-wise. 


Then write me a letter —in full 
confidence, of course. 


I will do the rest. 


WILL BUILD THEM 
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New ’Frisco Bay Bridges 


To Boom Auto Business 


SAN 
three days of celebration mark- 
ing the opening of the San Fran- 
cisco-Oakland bay bridge, the 
2ist annual Pacific automobile 
show opened last. Saturday with 
the most dazzling array of new 
motor vehicles ever assembled 
“here. The motor industry has out- 
done its best previous efforts in 
this year’s offerings and automo- 
bile dealers predict the greatest 
rush of buying orders since the 
boom year of 1929. 


Among the thousands of visit- 
ors none are more enthusiastic 
over the completion of the bridge 
than the motor car dealers spon- 
soring the Pacific automobile 
show. 


They see in the San Francisco- 
Oakland and Golden Gate bridges 
the opening of a great new auto- 
mobile market in the Bay region. 
They believe dwellers in San 
Francisco without automobiles 
will join the riding public because 
the bridges make it easy to cross 
the bay and that thousands of 
Oakland business men who want 
to drive to work will need a sec- 
ond car for their wives and chil- 
dren to use. 


They are sure the bridges will | 


FRANCISCO.—Climaxing 
the Bay region by 25 per cent.) 


increase the automobile sales in 


On that basis they are putting 
forth greater efforts to attract 
the public to the automobile show. 


Six years ago the automobile 


show was dedicated to the “bridge | 


the bay” campaign. Giant paint- 
ings of bay bridges were painted 
on the walls over the display of 
the cars and the publicity issued 
by the dealer association group 
stressed the importance of the 
bridges from the standpoint of 
the motoring public. Intrepid 
leaders in the motor trade put up 
$5,000 per dealer to finance an 
advertising campaign to acquaint 
the public with the necessity for 
bay bridges. This year the sur- 
vivors of that group of 10 leading 
dealers took their places on the 
bridge roll of honor at special 
ceremonies planned by city of- 
ficials and state bridge authorities. 

They are: Earle C. Anthony, 
Packard distributor in California; 
Fred Pabst, manager for Don 
Lee, Cadillac and LaSalle dis- 
tributor in California and presi- 
dent of the San Francisco dealer 
association, and Billy Hughson, 
oldest Ford dealer in the United 
States and president of the as- 





LIKE GREASED 


LA 


coopyv 
ag BATTERY 


-AND IT’S MOVING SWIF i 


No time lost here! 


A few short weeks ago, the 
new Goodyear Battery was 
announced to the public. 


Today this battery is a recog- 
nized success — with its wide- 
spread distribution continuing 
to increase rapidly—with its 
production being stepped up to 
fill dealer orders-—with its sales 
hitting a pace not anticipated 
for several months to come. 


Another Goodyear success! 


Another product accepted im- 
mediately by trade and public 
alike, because it bears the Good- 


yeat trade mark, recognized 


symbol of reliable quality and 
extraordinary value! 


Not only does this new bat- 
tery have the advantage of the 
Goodyear name. It also has ad- 


vantages of design and construc- | 


tion, of appearance and of ready 


availability to dealers in every | 


section of the United States. 


The new Goodyear Battery 
offers retailers in automotive 
fields an enviable opportunity to 
increase volume and profit. 


If you are interested in learn- 
ing moreabout this opportunity, 
write for complete information 
regarding the Goodyear Battery 
Franchise. 


THE GOQDYEAR TIRE & RUBBER COMPANY, INc., AKRON, OHIO. 


GooD* 


aN 


* BATTERIES « 





TO H. A. BROWN, former vice-president of General Motors of 


Canada, Ltd., and now head of 


the Brown Chevrolet Co., San 


Francisco, went the distinction of being the first motorist officially to 


cross the new Bay bridge. 


sociation at the time the bridge 
campaign was launched. 

It is fitting that this year’s 
show should be one of triumph 
for the dealers, with the San | 
Francisco-Oakland bay bridge al- | 
ready completed and the Golden 
Gate bridge ready to open for| 
motor traffic in spring. 

The Civic auditorium on the| 
first day kept open until after 
midnight to accommodate throngs 
of people who wanted to view 
both the bridge celebration par- 
ade and the new models. 

Manager George A. Wahlgreen, 
for the 21st time in charge of the 
Pacific automobile show, predicted 
this year’s exhibit would set new 








attendance records. 


8,000 Visitors 


Drive Through 
FWD Showroom) 


CLINTONVILLE, Wis. — More 
| than 8,000 visitors in 2,324 motor 
| cars have driven through the 
| unique showroom at the factory 
|here of the Four Wheel Drive 
| Auto Co. in three months. 


Conceived by Walter A. Olen, 
president of the firm, the show- 
|room, 100 feet wide by 380 feet 
| long, is so designed that motorists 
| may view the display of current 
|and_ historical models of FWD 
| trucks from their cars while driv- 
|}ing along a two-car driveway. 


In a corner of the showroom is 
a theater where visitors may 
rest and be entertained by motion 
pictures of FWD trucks in action. 
The showroom’s registration list 
reveals that thousands of motor- 
ists from all over the U. S., Can- 
ada and even Hongkong, China, 
have visited the display. 





oe Orders 
Shipper to Pay 


Trailer Makers 
Warned Against 


Adverse Rulings 


By JACK WEED 


CHICAGO.—Representatives of | vehicle 
coach trailer manufacturers at} : 


convention held | 


their national 
during the Chicago automobile 
show, were warned by Lew Wal- 
lace, president of the American 


Assn. of Motor Vehicle Adminis- | 
trators, that they must formulate | 
and introduce into state legisla- | 


tures their own safety and road 
suggestions if the industry is to 


| res Corp., 





| escape adverse legislation contem- | 


plated by law makers not con-} 
versant with proper restrictions. | 


The assemblage also was 
warned by H. Robinson 


and | 
| George B. Becker, engineers for 


the National Automobile Under- | 
writers Assn. that insurance com- | 
panies are certain to insist upon | 
| changes in construction and stan- 


dardization of features such as 
brakes, wiring and hitches. 
Discuss Time Payment 
Sidney J. Williams, director 
public safety division, National | 
Safety Council spoke on working | 
together for safety. John 


} 


| first six days. 


R. | 


Walker, executive vice-president, | 


National Assn. of Sales Firiance 


serve fund in addition to the 
standard 1 per cent dealer re- 
serve, to protect against liabilities 
financing could be obtained on 
the same terms offered automo- 
bile companies. 

J. Ross Moore, manager of the 
National Automobile Underwrit- 
ers Assn., also spoke on trailer 
insurance. Don Blanchard, editor 
of ATJ told the makers why the 
automobile dealer was the logical 
outlet for their products. 


Sessions were occupied by dis- 
cussions on construction details 
to meet insurance company de- 
mands and a talk on anti-trust 
laws by Ed A. Zimmerman. High- 
way legislation was discussed by 
Carl R. Olsen, Keeshin Motor Ex- 
press Co. and merchandising 
trailer coaches by S. L. Davis, 
Chicago Pierce-Arrow distributor. 


Broadcast Address 


Wednesday night Otto E. Sover- 
eign, president of Aladdin Trail- 
talked over station 
last year’s 


WENR, comparing 


| trailer show with this year’s ex- 
| hibit which stole the attention of 


the public just as trailer displays 
did at New York. Sovereign dis- 
cussed improvements in design 
by trailer manufacturers and new 
stoves, baths and heating arrange- 
ments now offered in the modern 


The interest in the Stout home 
on wheels was strong. W. B. 
Stout, designer, and president of 
the Stout Engineering Labora- 
tories said so many sales had 
been made during the first four 
days of the show that his trailer 
would go into immediate produc- 
tion. 

Exponents of steel exteriors 
were getting tops in public atten- 
tion. 

Orders High 

While these vehicles were get- 
ting a slight edge in interest, no 
exhibit lacked an audience. All 
were getting actual retail and 
wholesale orders far in excess of 
| expectations. 

One official 


reported orders 


| taken for over 400 vehicles on the 


Others reported the 
closing of many distributors for 
| the middle and far west. 

Judging from comments made 
by sales executives of various 
trailer companies, the most in- 
tensive merchandising drive ever 


companies who discussed selling | started by the trailer industry will 
trailers on time said finance com-| get under way immediately after 
panies had not compiled a history | | this show. 


on trailer time sales. He said if) 
the trailer companies would ac- | 


Revenue Senet paid $35,625,000 in 


cumulate an extra 3 per cent re- | special taxes in 1935. 


“IVE PLACED 


Own Switching 


MILWAUKEE. — Shippers are 
not entitled to compensation from 
railroads for switching cars on 
their own sidetracks, a_ three- 
judge federal court here decided 
Nov. 14 in the suit of the A. O. 
Smith Corp. against the inter- 
state commerce commission and 
the “Milwaukee road. 


The interstate commerce com- 
mission had issued an _ order 
directing the Milwaukee road to 
discontinue making payments to 
the Smith Co. The company 
brought suit for an injunction re- 
straining the commission from 
enforcing the order. Counsel for 
the company indicated that an 
appeal would be taken to the 
supreme court. 


It was contended by counsel for 
the commission, whose view was 
upheld by the court, that a rail- 
road does ali.that should be ex- 
pected of it when it delivers a 
car at a sidetrack, and that any 
switching of the car on the side- 
track is entirely the concern of 
the shipper. 
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IN THE WORLD’S FASTEST 
REGULAR SCHEDULE FLEET” 


This sort of thing is what makes 
Studebaker’s SPECIAL. Truck 
Franchise so highly profitable. 


WRITE OR WIRE FOR FACTS 


STUDEBAKER 


TRUCKS AND BUSES 


TRUCK DIVISION, SOUTH BEND 


IND 


STUDEBAKER CORP., 





WE TOLD YOU SO ! 


IGHTY powerful competition had to be met and overcome to 
achieve the big sales increase of Studebaker in 1936, Other cars YEAR 1932—47,704 


are good—and strongly intrenched. 


What is Behind Studebaker’s Sensational Climb? 


STUDEBAKER SALES 
BY YEARS 


November and December estimated 
for 1936 


YEAR 1933 —-48,179 


thing could focus on The Dictator and The President the attention and 


The sirategy was simple. Studebaker management knew that only one 


patronage of motorists. That one thing was 
—and is—better value—more for the money. 

Sturdy quality has long been traditional 
with Studebaker. Without parallel in the in- 
dustry are its 6000 loyal, competent crafts- 
men—not a single transient—who build 
unique stamina into every Car. 

Comfort, safety and performance have also 
been characteristic of Studebaker cars. But 
in the 1936 and 1937 models the public 
has found two outstanding bonus features: 

1. Smart, modern, pace-setting styling— 

the fleetest, cleanest lines—the most 
charming interiors. 

2. Amazing gasoline economy—with over- 

drive, more miles per gallon than even 

the most popular, lowest priced cars. 
And all this has been offered at prices so 
low that smart money has sensed the bar- 
gain. Shrewd buyers have found their way 
to Studebaker showrooms. 

These Studebaker owners are the most 
enthusiastic motorists in America today, 
What they are telling their friends will 
make 1937 another Studebaker Year. 


YEAR 1935~54,602 


YEAR 1936—92,000 (estimated 10 Months —75,451 


SEE THE EXCITING NEW STUDEBAKERS — THE SPOTLIGHT CARS OF 1937 
So aga WE WAH YOu 


WATCH STUDEBAKER! 
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Autoists Pay $950, 971,000 Special State Taxes 
-1$147, 142,000 . Is Diverted 


ahvas Survey Opposes 


Gasoline Tax Increase 


TOPEKA, Kan. (UTPS). 
position to a proposed one cent 
increase in the Kansas gasoline 
tax, proceeds to go to the state’s 
general fund, was found by the 
Kansas chamber of commerce as 
a result of questionnaires sent to 
1,700 representative Kansans. 


Tabulation of 250 questionnaires 
returned shows 184 opposed to 
such gasoline tax increase, 50 in 
favor of it and 16 who gave no 
expression or qualified their vote. 


On a proposition to divert part 
of present gasoline tax collections 
to the state general fund, 175 op- 
posed it, 50 favored it and 25 
qualified their vote. 


Tax exemptions now allowed on 
gasoline used for agricultural 
purposes would be repealed, re- 
sults of the survey showed. The 
tally showed 135 favoring repeal 
of exemptions, 90 opposed and 25 
non-committal or qualified. 


Proposal to return for highway 
use in those counties where gas 
tax collections are heaviest a 
greater percentage of revenue ob- 


Op-| 
| pressing or qualifying their votes. 





posed 121 to 92, with 37 not ex- 
Kansas at present has a state 
gasoline tax of two cents. 


It is expected that the survey 


| conducted by the state chamber 


will have considerable effect on 
legislation at the January session 
of the new state legislature. 


Gas Tax Collections 
Pass $1,000,000 Mark 

JACKSON, Miss.—Gasoline tax 
collections for October in Missis- 
sippi exceeded the $1,000,000 mark 
for the first time in the history 
of the state, Howard Dyer, state 
motor vehicle commissioner, re- 
ports. 

Collections for the month were 
$1,010,540.56 as compared with 
$839,914.49 during same month in 
1935. Refunds under the exemp- 
tion statutes amounted to $11,- 
767.78 against $81,765.41 in October 
last year. 

Total collections for the year 
through Oct. 31 aggregate $6,- 
284,301.09 as compared with $5,- 


tained from this source, was op-' 308,007.15 same 10 months of 1935. 


BENDIX 


FLOOR 
BUTTON 


CLUTCH OR 
ACCELERATOR 
PEDAL 


DASH 
BUTTON 


SWITCH-KEY 
Fully 
Avtomatic 


Iowa Dealers 
Assn. Studies 
Tax Problems 


MOINES.—Tax problems 

to prevent new ones and re- 
allocate old ones—for the auto- 
mobile dealer provide the major 
headlines of the proposed 1937 
legislative program of the Iowa 
Automotive Merchants Assn., it 
is announced by Walter Ferrell, 
secretary. 

In the proposed program, the 
group opposes compulsory liabil- 
ity, insurance, any wheel tax, any 
increase 
filing, recording, or taxing con- 
ditional sales contracts; any in- 
crease in the transfer fee; any in- 
crease in the gasoline tax; any 
increase in taxing places of busi- 
ness; any burden on retail dealers 
to collect the old age pension tax 


DES 


or any attempt to place finance} 


companies under the banking de- 
partment. 

The association is asking that 
the Iowa sales tax law be 
amended to provide for collecting 
the 2 per cent sales tax through 
the motor vehicle license depart- 
ment. 


HE Bendix Drive can be easily and econom- 


ically used with any type of starting control— 


the conveniently located floor button —clutch or 


accelerator pedal, all operated by a slight push of 


the foot—the dash button, a mere touch of the 


button with your finger to start—Switch-Key, fully 


automatic, obtainable only with Startix plus the 


Bendix Drive. Simply turn the switch key on,— 


Automatic Starting and Re-starting is accomplished 


without any thought or effort on the part of 


the driver. 


When possible variants of the more or less con- 


ventional applications of starting equipment are 


under consideration, bear in mind the flexibility 


and economy of the 


Bendix Drive. It is easily 


adapted to any electrical starting system. All types 


and sizes of internal combustion engines may be 


started with the 


Bendix Drive—from the 


little 


marine motor to the giant Diesel—there is a size 


and type of Bendix Drive specially designed for 


the job. Time-proved in millions of installations, 


the Bendix Drive 


is unmatched —unapproached— 


in reliable, trouble-free performance. 


ECLIPSE 


ELMIRA, 


MACHINE 


COMPANY 
NEW YORK 


(Subsidiary of Bendix Aviation Corporation) 


in the present cost of | 


|; committee 
|The committee with W. 





ToN nll ighway Purposes 


WASHINGTON.—Motor vehicle | $16,925,000 for relief, $30,773,000 for 


users paid special state 
amounting to $950,971,000 in 1935, 


taxes | 


according to reports of state of-| 


ficials to the bureau of public 


roads of the U. S. department of | 


agriculture. Of this amount $761,- 
533,000 was allocated for highway 
purposes and constituted by far 
the largest source of highway 
revenue. State highways received 


$522,130,000, local roads and streets 
were allotted $238,134,000 and $1,-| 


269,000 went for miscellaneous 


highway purposes. 


$31,761,000. The taxes reported 
are: On motor vehicle registra- 
tion, $318,748,000; state- taxes on 
gasoline, $619,802,000; and state 
motor carrier taxes, $12,421,000. 
Other taxes paid on motor ve- 
hicles and garages as property 
and on the businesses of motor 
carriers are not included. 


Collection and | 


|administration costs amounted to} 
| Calif. 


A total of $147,142,000 was di-| 


verted to non-highway purposes, 
$86,658,000 going to general funds, 


Gasoline Tax ‘Dollars’ 
To Impress Motorists 


LOUISVILLE, Ky. — Distribu- 
tion at all filling stations in Ken- 
tucky of “gasoline tax dollars” to 
show motorists 31 cents out of 
every dollar spent for motor fuel 
goes for taxes will begin Nov. 23, 
the executive committee of the 
Kentucky petroleum industries 


F. Gard- 
ner, district manager of the 


Standard Oil Co., 


announced Tuesday. | 


chairman, met | 
| at the Brown Hotel. 


Nearly 10,000 oil men have been | 


enrolled by the committee during 


meetings in the state’s 120 coun-| 


ties, Gardner said. Their object, 
the chairman said, “is to hold the 


| taxation of petroleum to reason- 
| able levels and to foster continua- | 


tion of Kentucky’s policy of 
spending these revenues solely for 


construction and maintenance of 


highways.” 

William A. Stoll, vice-chairman, 
stated the oil industry pays 201 
different taxes in the United 
States and one-third of collections 


|at filling stations last year went 


for taxes. 





education and the remainder was 
allocated for miscellaneous pur- 
poses. Approximately $10,000,000 of 
the total collections was undis- 
tributed at the end of the year. 
The following table shows the 
funds distributed exclusive of $31,- 
761,000 for collection and admin- 
istration and $1,269,000 for mis- 


| cellaneous highway purposes: 


Net Total 
Funds 
Distributed 

..-.+-$ 13,978,356 
4,230,626 
10,777,338 
50,243,652 
8,476,555 
11,772,759 
3,115,067 
23,062,149 
17,281,012 
4,963,187 
50,852,151 
27,608,581 
21,976,760 
13,343,750 
13,534,840 
13,548,495 
7,826,769 
12,472,267 
23,707,126 
40,589,713 
18,811,379 
9,345,747 
18,709,477 
5,285,614 
11,809,265 
1,400,365 
4,562,699 
28,880,633 
4,064,854 
100,153,634 
26,566,883 
3,610,477 
60,205,889 
16,148,084 
11,383,584 
68,128,896 
5,078,507 
10,562,024 
6,093,363 
18,885,267 
49,328,577 
3,791,085 
4,853,647 
18,492,292 
16,249,758 
10,981,469 
27,408,216 
2,634,062 
3,649,210 


For State 

Highway 

Purposes 
$ 7,755,442 
2,854,852 
9,734,810 
30,530,045 
4,529,819 
8,600,147 
2,501,168 
10,192,555 
8,345,288 
3,357,976 
27,426,334 
13,134,495 
15,617,810 
8,878,195 
12,477,643 
11,470,512 
6,759,056 
7,301,472 
7,157,717 
16,797,625 
13,993,004 
4,477,260 
17,968,808 
3,977,215 
5,958,300 
1,367,699 
4,167,035 
10,940,862 
3,326,721 
21,830,948 
17,927,904 
1,766,343 
21,383,319 
6,936,338 
9,310,422 
51,812,911 
4,115,340 
8,832,365 
2,482,433 
11,567,795 
29,944,067 
3,651,881 
3,606,870 
11,767,290 
7,277,002 
10,021,875 
14,301,529 
1,993,063 


State 
Ala. 
Ariz. 
Ark. 


D. of Col.. 
Total. . .$940,436,110 $522, 129, 560 





There is no substitute 
for experience—in 
ball bearing design 
and application 


Nothing Rolls like a Ball 
No Other Form so Strong 


NEW DEPARTURE 


THE FORGED STEEL 
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‘These Persons Will Buy 
Your New 1937 Cars 


Sorting out the active new-car prospects from among 
New York’s millions is important if advertising and 
sales effort are to produce volume sales economically. 
And these ready-to-buy prospects are easily found 
and sold. It is as if they all lived on one street. 


Y our active pros pects have been... 


eee Buying new homes and And it is evident that they read The New York Times because 
The Times carries more real estate advertising than any other 


renting larger apartments two New York newspapers combined. 


And it is evident that they read The Times because oil burner 


eee Installing oil burners [ makers—guided by coupon returns—place more advertising 


in The Times than in any other New York newspaper. 


And it is evident that these active prospects read The New 


eee Making investments [ York Times. because more financial advertising is placed in 


The Times than in any other newspaper. 


h z And it is evident that they read The New York Times because 
soon rchasing insurance insurance advertisers—guided by keyed returns—make The 


Times their first advertising medium in New York. 


ina Filling up resorts and And it is evident that these active prospects read The New 
York Times because more travel advertising is placed in The 


crowding cruise ships see Times than in any other publication. 


Concentrating advertising effort on these ready-to-buy prospects 
will bring ready-made sales to your showrooms. Start your new 
models off with a sweeping sales record in New York. Put extra 
advertising effort in your most effective advertising medium in 


New York—The New York Times. 


ee 


The New Work Times cere 


Among all n 
“All the News That’s Fit to Print” an ‘om i i 
€ from the last automobil 
ugh = a survey condeceed 
ederal Organization 
cent prefer The New 


More th 
an prefer any other newsp 
aper, 


ee ee 


a 


ADVERTISING REPRESENTATIVE: JOHN B. WOODWARD, NEW INC., CENTER BUILDING, DETROIT 
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First Night’s Attendance 
At Show Triples Over ’35 


DENVER.—Automobile dis- 
tributors and dealers here report 
that the coming year promises an 
increase in automobile and truck 
sales. Sales slackened during the 
past several weeks, but that fact 
is attributed to the arrival of 1937 
models. Since they did not all 
arrive on the same date prospec- 
tive buyers held back in order to 
get the full line to select from. 
Now _buying of new cars is get- 
ting under way once more. 

Tom Braden, secretary of the 
Denver Automobile Dealers’ Assn., 
reports that he finds dealers in 
high spirits, which has been in- 
creased this week over the splen- 
did interest being shown in the 
Denver show, which is under way 
at the city auditorium. “The first 
night’s attendance this year 
tripled the attendance of last 
year,” he said, “and we take this 
as an indication of greatly in- 
creased interest in new automo- 
biles, trucks and trailers.” 


Trade Late Models 


One Denver dealer, however, 
brought up a situation that seems 
to have arisen this fall and which 
promises to have its effect on new 
car sales. “We are being offered 
all 1935 and 1936 cars as trade- 
ins,” he remarked. “If this keeps 
up the dealers will soon have their 
quota of those models and new 
cars sales will slow as a result. 
We have never before been con- 
fronted with a situation of this 
kind. The owners of these 1935’s 
and 1936’s, of course, expect a big 
allowance on their cars in trades 
and that is another matter. No 


2|-Passenger 


ae NET Te 





doubt the problem will work out, 
but just now it is with us.” 

With corn and potato yields in 
Colorado both showing an appreci- 
able increase over previous esti- 
mates, the monthly crop report of 
F. K. Reed, federal agricultural 
statistician, just issued, is brightly 
optimistic. This month’s report 
shows an increase of nearly 700,- 
000 bushels of corn over last 
month’s report. The potato crop 
estimate is 500,000 bushels over 
the October report. This means 
additional money for the farmers 
of the state and all lines of busi- 
ness—the auto industry included, 
will benefit. 


See New ’37 High 
With the appearance this month 
of the 1937 automobiles, Denver 
new car dealers are closing the 
most successful season in sales 
volume since 1929 and are looking 
forward to 1937 for new all-time 
highs in new car movements, 
points out Dudley Walker, Walker 
Buick, Inc., and president of the 
Denver Automobile Dealers’ Assn. 
“Figures released last week by 
Tom Braden, secretary of our or- 
ganization, showed 10,454 new 
passenger cars were sold in Den- 
ver during the first 10 months of 
1936, compared with 7,934 in the 
same 1935 period—an increase of 

31 per cent,” Walker said. 


Sales of commercial trucks dur- 
ing the same period jumped 74 
per cent over 1935, indicating a 
faster pace for business houses 
and merchants. New cars sold 
during October were 17 per cent 
greater than those sold during the 


Fly “American” to the Auto Shows 


“American” offers direct service to 57 major 
cities and serves every city in the United 
States, of a million population or over. 


NON-STOP Service between New York and Chicago, 
twice daily in new 21-passenger Flagship Club Planes; 6 
other flights daily, serving Detroit and Buffalo. 

Overnight SLEEPER Service, twice daily, between 
New York and Los Angeles, in new, giant 14-berth 


Flagship Sleeper Planes. 


For reservations and information 
call American Airlines or your Travel Agent 


< 


RICH~ LOOKING 
AS A 
VELVET GOWN 


AS A 
RUG 


DURABLE 


COMFORTABLE 
AS AN 
EASY ~ CHAIR 


Denver Sees ’37 Increase in Auto, Truck Sales 


EASY TO CLEAN 
AS A 
PIECE OF GLASS 


UPHOLSTERY EXHIBIT catches feminine eye. Designed to hold the attention of women visitors to 
the New York automobile show, this Fisher Body fabrics exhibit stresses the richness, durability, comfort 
and ease of cleaning of mohair velvet upholsteries. The strip of fabric displayed under the two left 
panels had been walked on by 100,000 visitors to the Great Lakes Exposition in Cleveland. The strip 


under the right panels had been driven over by a car with grease-soaked tires. 


been cleaned. 


same 1935 month and truck sales 
were 30 per cent greater. 

Dan Dunievitz, sales manager, 
Tom Botterril, Inc., Hudson and 
Terraplane distributors, reports 
that business has shown improve- 
ment with the arrival of 1937 
models. “Indications point to a 
good year ahead,” he said. “There 
is a great deal of interest being | 
manifested in new cars and our 
prospect list is growing daily.” 

Motor fuel tax collections in 
Colorado for October totaled $643,- | 
000, the state treasurer’s office | 
reported Monday. This is an in-| 
crease over the same month last 
year, 


Arrest Seattle 
Dealers Keeping 


Open on Sunday 


SEATTLE. — Two automobile 
dealers were arrested this week 
for remaining open on Sunday, in 
violation of the Sunday closing 
law. Dealers in this city are hold- 
ing an “open house” in lieu of 
a show. 

Dealers here have favored and 
observed the Sunday law for the 
past two years. The _ dealer 
association had sent letters to all 
members asking strict observance 
of the law. Five dealers kept 
open Sunday and all face arrest. 





Sales Tax Ruling 


Favors Dealers 


SEATTLE.—Carl MHeussy, ex- 
ecutive secretary of the Seattle 
Automobile Dealers Assn., reports 
a favorable ruling by the state 
tax commission on demonstrators. 
Heretofore a compensating tax 
equivalent to the 2 per cent state 
sales tax was collected on each 
demonstrator of salesmen. 

Negotiations carried on between 
the association and the commis- 
sion resulted in a ruling provid- 
ing for collection of a compen- 
sating tax of 2 per cent on only 
one demonstrator for each 100 
new cars sold by a dealer. 


Simons Opens Business 


DAYTON, O. — Ray Simons has 
opened an elaborate show room and 
service station here at 520 N. Main 
St., as a Dodge and Plymouth dealer. 
He had been district representative 
for Dodge at Columbus, O. since 
1931. He resigned this position to 
establish his own dealership. 


The first turnpike act, permitting 
a private company to construct a 
road and charge the public for its 
use, was passed in England in 1668. 


Half of each strip had 


Colorado Motorists May 


Escape °37 


DENVER. — Possibility that 
every motor vehicle in Colorado 
may escape the 1937 personal 
property tax developed this week 


| to worry state and county of- 


ficials. Governor Edwin C. John- 
son visioned a loss of from 
$4,000,000 to $6,000,000 in state and 
county revenues as a result. 

The situation arises from the 
passage of amendment No. 7 on 
the ballot at the general election, 
which abolished present property 
levies on motor vehicles and pro- 
vides power for the legislature to 
enact a consolidated license fee 
and tax on such vehicles. The 
amendment has to go into effect 
before the legislature can enact 
a law under it. 


If the state starts selling Den- | 
ver licenses Dec. 1, as customary, 
Denver motorists will be able to} 


buy their 1937 licenses at the 
present rate and will not be re- 


on their automobiles. The same 
will apply to other counties, even 
if they wait until Jan. 1 to start 
selling licenses. Property taxes on 
automobiles for 1936, due and 
payable Jan. 1 of course will be 
collectible. 


The question has been raised | 


with Governor Johnson by Clay 
Apple, county attorney for Weld 
county. Governor Johnson said 
he had suggested that Weld 
county, together with other coun- 
ties, might delay the sale of 1937 





Property Tax 


licenses until as late as Mar. 1, 
giving the new legislature time 
to enact a law which would be 
immediately effective. “If some- 
thing of that sort isn’t done,” he 
said, “both counties and the state 
are going to lose a lot of money.” 

The amount of money which 
might be raised under the new 
automobile fee and tax proposal, 
is dependent on rates fixed by the 
legislature. 

Colorado is one of 13 states 
which have abolished the property 
levy on automobiles in favor of a 
consolidated fee as a means of 
catching tax dodgers. 


|Four Truckers Nabbed 


By Motor Carrier Law 
WASHINGTON. — The sttong 
arm of the motor carrier law 
reached out this week and nabbed 
four truckmen on charges of 


e 1937 onest tax | Civil and criminal violations of a 
quired to pay Prope... -| federal statute. 


These were the first cases filed 
by the federal government on ad- 
vices of the bureau of motor car- 
riers, involving infractions of the 
motor carrier act. Others are ex- 


| pected to follow soon. 


The first cases are against: A. 
Blackmore Transfer Co., Inc., 
Dunmore, Pa.; Eastern Carrier 
Corp., Bridgeville, N. J.; Benja- 
min Franklin Line, Ine. San 
Francisco, and Colonial Motor 
Freight, Baltimore. 


BALL. RYLLER AND THRUST 


NORMA-HOFFMANN BEARINGS Oe a CONN., U.S.A. 
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How a New and Vital Editorial Technique Knocked 
Down Prejudices ...and built these Great Magazines 


ODAY’S generations and tomorrow’s will 
never suffer the indignities of the self-appointed 
moral guardians of yesterday. Those insuffer- 


able snoopers and notorious meddlers have subsided, 


and the Nation is better off because they have. 


Today is a finer, cleaner era because prudery, false- 
modesty and hypocrisy are now out of date. Restric- 
tions, prohibitions, censorships are less popular. Anda 
crusading editor, once reviled by professional “reform- 
ers” has had a weighty influence in bringing about this 
welcome improvement in the public’s attitude. 

For almost half a century, Bernarr Macfadden has 
“sold” liberalism to. America, and the success of his 
fearless campaigns demonstrates again the vitality, the 
soundness of. the Editorial Technique which is the 
dynamo of his whole group of amazingly successful 


magazines. 


LIBERTY TRUE STORY 


MACFADDEN WOMEN'S GROUP 


Often appraised as a new psychological discovery 
in publishing, the Macfadden Editorial Technique is 
different. Consequently the magazines which employ 
it are different and they appeal to people whose tem- 


peraments are different. 


Not one of the Macfadden publications is “just an- 
other” magazine. Certainly Liberty differs from the 
other leading weeklies. Certainly that amazing success, 


This series of advertisements is sponsored by Physical 


Culture, the first of the family of 
Macfadden Magazines 


PHYSICAL CULTURE 


True Story, is unlike any other magazine. Certainly the 
Macfadden Women’s Group, his first magazine—Physi- 
cal Culture—Photoplay and all the ‘others have an 


individuality of their own. 


The ambitious families who read Macfadden Maga- 
zines are made up of millions of wanters. They want 
the frankness—the freedom from prudery—of the Mac- 
fadden Editorial Technique. They want the bodily 
health, the mental stimulation that make life better— 
and which Macfadden champions so ardently, so per- 


sistently. 


And they want things that make life better—things 
you make and sell. They can afford to get what they 
want when they want it. Volume selling today certainly 
demands a volume market... and this, through the 
demonstrated vitality of their Editorial Technique, 


Macfadden Magazines provide. More and more adver- 


tisers are proving this to their profit and are, therefore, 


increasing theit advertising schedules in these respon- 


sive publications. 


PHOTOPLAY THE DETECTIVE GROUP 


New York + Chicago © Boston « San Francisco + Detroit « Toronto + Montreal 
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Friendly Service Wins Success For Auto Dealer | 
Small Neighborhood Unit 


Seen as Trend in Future 


By IRA R. ALEXANDER 


DENVER. — Friendly service 
contributed largely to the success 
enjoyed by the Central Chevrolet 
Sales Co., a 
neighborhood 
automobile 
agency here. It 
was established 
four years ago 
by C. H. John- 
son, Denver 
business man. 
Johnson select- 
ed Gene Arnold 
to manage the 
business. Arnold 
brought with 
him experience 
andideason 
how such a 
business should be operated, and 
has proved his policy is a good 
one, Johnson says. 

“There is a big advantage in 
operating a neighborhood auto- 
mobile agency,” said Arnold, “I 
believe the future trend in large 
cities will be in the direction of 
small neighborhood units and 
away from the large downtown 
automobile stores. We come in 
closer touch with our customers 
and more of a friendly spirit pre- 
vails. 


more dollars 
for dealers! 


Meets Customers 


“Much of my time is spent in 
the back end of our business. 
There I meet our customers as 
they drive in for service—talk 
with them, and find out what 
they are interested in. Lasting 
friends are made and our business 
is helped just that much.” 

Service, according to Arnold, is 
a big phase of the neighborhood 
agency. He points out many mo- 
torists living in the neighborhood 
who have purchased their cars 
elsewhere, come in for service. It 
is handy and with the right treat- 
ment they come again. This leads 
to new car sales and is a policy 
that should be played up to from 
every angle. 

The building occupied by this 
Denver Chevrolet firm is 140 by 
150 feet with the service depart- 
ment using 75 to 150 ft. of the 
space. It is easy to drive in and 
out and is manned by a large 
enough staff to minimize waits 
for service. 

In the front of the building are 
gasoline pumps with a stock of 
nationally advertised oils on dis- 
play. Many customers have the 
habit of coming here for gas and 
oil and this phase is stressed at 
all times. This end of the business 
is not considered a bother—it pays 
a nice profit and helps the agency 
to get better acquainted with 
customers. 

Rest for Patrons 


Easy chairs give a pleasing 
effect and give customers a place 
to rest while waiting for minor 
car repairs or for a car grease 
job to be finished. 

Between the entrance to the 








shop and the new car salesroom 
in front is an accessory display. 
Tables, showcases and wall 
shelves are used for this purpose. 
The attractiveness of the ar- 
rangement calls attention and 
this helps sales in this depart- 
ment. 

“If you have tires and acces- 
sories for sale,” Arnold says, “let 
your customers know it. There is 
no better way than an attractive 
display. Department store dis- 
plays sell merchandise for their 
owners. Why shouldn’t we copy 
their methods and increase our 
accessories sales? If a customer 
comes in for a grease job, and has 
time to wait, talk to him, lead him 
over to your accessory display, 
and call his attention in a tactful 
manner to items you think he is 
interested in. You will be sur- 


prised at the way sales in this| 


department will grow. 
New Cars in Front 

“The front part of our building 
is used for display of new cars. 
We do not feel that this is the 
proper location to display acces- 
sories. Such a display only de- 
tracts from our new car sales talk. 
The proper place is near the serv- 
ice department section. Customers 
coming there already have cars 
and they are more apt to be in- 
terested in the installation of a 
car radio, the purchase of a car 
heater or other items.” 


Arnold says that at all times | 


emphasis should be put on proper 
lubrication of cars and every 
effort made to get owners into the 
habit of coming in regularly for 
this service. It pays dividends in 
customer acquaintance and friend- 
ship and in car satisfaction. He 
believes this is an angle a neigh- 
borhood agency-service station 
can play up with big results. 
Sold 375 Cars 

During this year this firm has 
sold 375 new cars and is out to 
beat that 
models. 

The firm’s used car lot is across 
the street from the main building. 
It is never crowded, it is one of 
Arnold’s policies to keep used car 
stocks low. If it is too large he 
calls in his salesmen and tells 
them to get busy and sell used 
cars even though they have to 
ease up on new car prospects for 
a time. 

“Profits are tied up in used 
cars,” said Arnold, “we try to get 
them out as fast as Possible.” 

Va. Buys Snow Plows 

RICHMOND, Va., (UTPS).— 
Preparations for winter work on 
Virginia roads were being con- 
sidered .today by Major George 
Thomas Lemmon, purchasing agent 
of the state highway department, 
when he announced he will receive 
bids for furnishing six heavy snow 
plows. 

Deliveries were to be made of one 
each to Bristol, Lynchburg, Staun- 
ton, Culpeper and two to Salem. 


record with 1937 | 
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CHRYSLER’S NEW PARTS DEPOT is situated in the Fairfax industrial district, in close proximity 
to the business section of Kansas City. 


Chrysler Leases Larger 
Quarters in Kansas City 


KANSAS CITY.—The Chrysler 
Corp. through its subsidiary, 
Chrysler Kansas City Co., has 
signed a lease on the former 
Willys-Overland building on 25th 
St. The building was erected by 
Willys 20 years ago as a distribut- 
ing center for the southwest. Its 
present owners, Hall Bros. will 
use part of the building which 
has over 250,000 square feet of 
space. They will spend around 
$50,000 in remodeling the lower 
two floors to meet Chrysler re- 
quirements. 

The first floor will be used for 


retail business only. Display rooms | 


will front on the Grand Ave. side. 
To the east will be the used car 
department and the service de- 
partment will front on McGee 
trafficway. Zone offices and new 
car storage space will be on the 
second floor. J. D. Duffy is branch 
manager of the Chrysler Kansas 


| City Co. 


The Chrysler parts depot will 
move this week into its new 
building in the Fairfax industrial 
district. This will give nearly 
double the floor space and the 
depot here will carry a complete 
line of parts for all Chrysler prod- 
ucts. Lee Lewis is manager of the 


| parts depot. 


Ford Wisconsin 
Plant to Reopen 


MILWAUKEE, Wis.—The Ford 
Motor Co. assembly plant here, 
closed since 1932, will resume op- 
erations as soon as new equipment 
can be installed, according to W. 
E. Simons, branch manager. 

The plant has been employing 
about 125 men and is expected to 
reach peak employment by Jan. 
1 with between 1,000 and 1,2000 
men on the payroll. The local 
plant will supply about two-thirds 
of the cars for Wisconsin, most 
of which have been handled by 
the Chicago assembly district. 

Not since the introduction of 
the model A in 1927 has there 
been such a demand for cars as 
today, according to Simons, who 
said dealers in Milwaukee and 
Wisconsin are swamped with or- 
ders. Annual payroll at the local 
plant is expected to reach $1,500,- 
000. : 
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Goodyear Men 
Resume Work 
After ‘Sit-Down’ 


AKRON, O.—Following a con- 
ference between employes of the 
Goodyear Tire & Rubber Co. over 
a “sit-down” strike which finally 
involved 4,000 workers in tire 
plant 1, the employes, Wednesday 
afternoon, returned to work pend- 
ing final settlement of their dif- 
ficulties between heads of the 
Goodyear union and company of- 
ficials. The strike began with the 
midnight shift, Tuesday, and in- 
volved 4,000 men in the four 
shifts. 


E. E. White, financial secre- 
tary of the Goodyear union, said 
that the sit-down was the result 
of dissatisfaction over the lack 
of progress by company manage- 
ment in the negotiation of new 
rates on certain sizes of tires. 


Union heads in Akron rubber 
factories have announced that 
they have outlawed “sit-down” 
strikes and have several times 
declared that they insist that 
members allow negotiations to be 
officially. But despite 


tinue to sit down at their ma- 
chines and refuse to allow others 
to operate them, and union of- 
ficials seem powerless to control 
the members that resort to sit- 
downs as a method of taking 
things into their own hands. 


Following the Goodyear strike, 
early this year, Mayor Lee D. 
Schroy announced that 
would take a hand in ejecting 
workers from their machines and 
the factory, if sit-down strikes 
became serious enough to de- 
mand police action, and union of- 
ficials and factory management 
failed to settle the strike in the 
accepted manner of negotiation. 
Police have not yet been called 
upon to act, following the mayor’s 
ultimatum. 


Palace de l’Opera, Paris, sees more 
motor vehicular traffic congestion 
than any other street intersection in 
the world. Park Avenue and 57th 
St., New York, is second. 
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San Francisco 
Retail Sales Up 
6.7% in October 


SAN FRANCISCO.—Retail sales 
of passenger cars in San Fran- 
cisco showed a gain in October 
over September, according to 
official registration figures. A 
total of 1,445 cars were registered 
in October as against 1,355 in 
September, an increase of 6.7 per 
cent. 


Sales in Oakland showed a drop 
of 20 per cent, 685 cars being sold 
in September and only 548 regis- 
trations tabulated in October. 

The 47 northern California 
counties had a decrease of 10.2 
per cent, from 6,941 in September 
to 6,235 in October. The state 
totals showed a drop of 1,738 
units, from 16,112 in September to 
14,374 in October. The 11 southern 


|California counties were within 


1,032 units of the September 


figures. 

An increase of 2,995 units was 
recorded in the state during Oc- 
tober of this year over the same 
month of 1935, the 47 northern 
counties having a gain of 1,186 
units, and the 11 southern coun- 
ties gaining 1,809 sales. 

The greatest gain this October 
over the same month of 1935 was 
recorded in Stanislaus county, 
where the increase was 46 per 
cent. Rich San Joaquin county 
gained 39 per cent, and Monterey 
and San Mateo counties each 
gained 36 per cent. Santa Clara 
county, where prune growers en- 
joyed a prosperous year, had an 
increase of 34 per cent. 

Sacramento county had the low- 
est percentage gain, only 7 per 
cent. 

Other counties showed the fol- 
lowing increases: Kern, 32 per 
cent; Fresno, 22 per cent; Ala- 
meda, 17 per cent; San Fran- 
cisco, 14 per cent; and San Ber- 
nardino, 11 per cent. 

Commercial car sales were up 
31 per cent this October over last, 
with an increase in state sales of 
707 units. Sales of both passenger 
cars and trucks combined gained 
27 per cent, an increase in the 
state of 3,702 units. The northern 
California counties gained 1,428 
units, an increase of 23 per cent. 


New Inventor Bureau 


To Ease Thorny Path 


NEW YORK.—The poor inven- 
tor, frequently pictured as one 
who seldom reaps the material 
rewards of his ideas, is now to be 
aided on his path to success by 
the newly opened American Bur- 
eau of Invention, which has its 
headquarters in the General 
Motors Bldg. here. 


The bureau, directed by Ray 
Gross, engineer and author of 
books and articles on inventions 
and inventors, has as its purpose 
“shortening the tremendous lag 
now existing between the concep- 
tion of an idea and its commercial 
fruition.” A permanent exhibition 
is planned for inventions, appara- 
tus, materials and graphic pre- 
sentations of facts and informa- 
tion for the benefit of manufac- 
turers and others. 
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SEATTLE.—In lieu of the an- 
nual automobile show, dealers 
this year held “open house,” 
starting Saturday, Nov. 14, for 
one week. While thousands visited 
the various showrooms and many 
contracts closed was the report, 
nevertheless the enthusiasm and 
warmth of a real show were lack- 
ing. 

This was considered a good 
year in which to try out the open 
house plan, and when the final 
checkup is made, the dealers will 
know what to do about next year. 
Some of the dealers had special 
entertainment and special deco- 
rations. One or two gave out cor- 
sages and cigarettes. 


Genuine public interest 


Brooklyn Show 
Opens in Blaze 


Of Fall Colors 


BROOKLYN.—Preparations 
were rushed at the 106th infantry 
armory here for the 28th Brook- 
lyn automobile show which opens 
this afternoon with decorations 
all in place and a majority of new 
models already on the great drill 
floor. Those arriving late were 
wheeled speedily into place. A 
slight revision of floor planning 
in order to include last minute 
applicants for space taxed the in- 
genuity of the show management. 

Arrayed so no detail of their 
grace of line and beauty of color 
was lost, some 200 cars and chas- 
sis are included. 

Suggestive of Indian summer, 
the color scheme for the decora- 
tions is lavender and gold. Drap- 
ing of the huge girders trans- 
forms the military atmosphere of 
the armory into a softer setting. 

Motordoms parade was in the 
hands of Louis R. Bogert. In ad- 
dition to the decorations, the 
artistic arrangement of the cars 
themselves has much to do with 
the effect created at the show. 
Each is placed so visitors may ex- 
amine both outer and inner de- 
tails with ease and comfort. Bor- 
ough president Raymond V. In- 
gersoll officially opened the show, 
extending the Boroughs welcome. 
Members of the Brooklyn Motor 
Vehicle Dealers Assn. who spon- 
sor this annual event, escorted 
him about the show following the 
briéf ceremony. Officers and dir- 
ectors of the BMVDA are: Presi- 
dent Louis La Brasche; first vice- 
president, C. M. Bishop; second 
vice-president, Theodore South- 
worth; treasurer, H. H. Donaldson 
and secretary and asst. treas., C. 
E. Goodwin. On the board of direc- 
tors are: J. J. Hart, Arthur Berry, 
E. F. McConaha, E. Knocke, M. 
Lasky and E. A. Wildermuth. 
Ralph Ebbert is show manager. 
Following the inaugural this 
afternoon the show will be open 
daily with the exception of Sun- 
day from 2:00 p.m. to 11:00 p.m. 
through Saturday Nov. 28. The 
week includes the first Thanks- 
giving Day session ever held. 


was 





Auto Dealers Agree 
With Union Salesmen 


SEATTLE.—What is said to be 
the first agreement ever signed 
between automobile dealers and 
union salesmen has been entered 
into at Tacoma, between the Em- 
ployers Assn. of Washington, rep- 
resenting the Tacoma Automobile 
Dealers Assn. and the Retail 
Clerks’ International Protective 
Assn. 

Closing hours and fair trade 
practices are among the clauses 
of the agreement. It is said that 
90 per cent of the salesmen are 
members of the union, which was 
chartered on Sept. 16. 

The agreement becomes effect- 
ive Dec. 31, 1936. 


The first automobile advertisement 
was placed in the Saturday Evening 
Post in 1900. 
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‘Open House’ in Seattle 
Draws, but Lacks Color 


shown in all models, and dealers 
are hopeful of a great year ahead. 
Inability to make deliveries is 
the main trouble at this time. 

Compared to a year ago, sales 
are at least 20 per cent better 
this month. Last November the 
total for the month in King 
county (Seattle) was 790 for all 
makes. From Nov. 2 through Nov. 
14 this year the total was 463. 

General business conditions are 
better this year than last in local 
basic industries, although the 
maritime strike at this time is 
not helping matters any. 

Through Nov. 14 King county 
leaders were: Plymouth, 106; 
Chevrolet, 83; Ford, 59; Dodge, 
41; Buick, 35; Chrysler, 20; Pack- 
ard, 18; De Soto, 18; Terraplane, 
16, and Graham, 15. 





Attendance At 
Syracuse Show 


To Set Record 


SYRACUSE.—Crowds thronged 
the automobile and trailer show 
of the Syracuse Automobile Deal- 
ers’ Assn. in the State Armory 
this week, with indications that 
attendance and sales for the week 
would see the highest level for 
any year since 1929. 

Exhibitors have been impressed 
by the business-like manner in 
which visitors have inspected the 
1937 car, truck and trailer models. 
Instead of being mere curious on- 
lookers, both men and women 
have appeared keenly interested 
as potential or actual purchasers. 

During the first three days of 
the show, exhibitors sold more 
than 110 cars. 


Eighty-five per cent of the instal- 
led horsepower in the United States 
is in automobiles. 
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Omaha’s 32nd Auto Show 


Most Successful on Record 


OMAHA, Neb.—The total at- 


tendance for Omaha’s 32nd an-| 


nual automobile show which 
closed Sunday, Nov. 15, was well 
over 40,000, and show officials 
stated that the exposition was un- 
doubtedly the most 
ever held. A tabulation of sales 
managers’ reports disclosed that 
dealers were present from Iowa, 
Missouri, Kansas and South Da- 
kota in addition to record repre- 
sentation from outstate towns. 


Public enthusiasm over new 
cars is greater this year than it 
has been at any automobile show 
period since the record year of 
1929, according to A. M. Post, re- 
gional manager of Hudson. “To 
automobile executives, this means 
another outstanding year, as well 
as a fine year for business in gen- 
eral,” said Post, a show visitor. 

During the last three days of 


successful | 





the show it established new marks 
for interest and attendance, with 
more than 8,500 motor fans view- 
ing the new models Friday and 
Saturday and nearly 10,000 
Sunday. 

Trailers, exhibited for the first 
time at an Omaha show, attracted 
large numbers. 

More than 100 cars and chassis, 
including 20 makes of passenger 
cars, were. exhibited, and show 
officials said that orders placed at 
the show were at least 10 per cent 
above last year’s show. The show 
was sponsored by the Omaha 
World-Herald in co-operation with 
the Omaha Auto Trades Assn. 
Colin J. Campbell was president 
and Ben F.. Knuth was chairman 
of the show committee. 


Ethyl fluid was developed by Gen- 
eral Motors laboratories in 1918. 


UNISTEEL FOR SOLID STRENGTH 


Beneata the Unisteel Turret Top 
of the new Body by Fisher, a new lux- 


ury of lasting comfort bids you stretch 


out and relax. 


Covering the 


deep wide cushions is 


a smart new fabric that provides a 


cooler ride in summer, a more com- 


fortable one in any season. 


FOR SOLID 


COMFORT 


It is soft as a kitten’s ear — yet dura- 
ble almost beyond belief. The velvety 


smoothness of its closely woven, richly 


colorful surface 
And this fine fab- 
ric can actually 
be cleaned with 


soap and water! 


is easy on clothing. 


on GENERAL MOTORS CARS ONLY: CHEVROLET +» PONTIAC - OLDSMOBILE - BUICK* - LASALLE - CADELLAC* 
*On the most popular models 





Sparks By 


(Continued from Page 1) 


troit, ready and set for the regu- 
lar routine that follows the end- 
ing of the show season. 

* * * 


SO FAR AS the column is con- 
cerned, there is little to add to 
the Chicago chapter. The conduc- 
tor had a busy day on Wednes- 
day as did his fellow Paul Prys. 
That day the calendar was 
jammed. First, Tom Corpe, adver- 
tising manager of Buick, rounded 
up the press for lunch at the 
Blackstone. From there we ele- 
vatored to another floor, where 
the Studebaker reception to the 
press was held. 

Present and in the receiving 
line were President Paul Hoff- 
man; Chairman of the Board 
Harold Vance; Vice-President in 
Charge of Sales George Keller; 
General Sales Manager Lou Man- 
ley; in fact, every brass hat from 
the factory. 

With me to show him the 
strength of the press was C. R. 
Smith, president of the American 
Air Lines. This was a reunion, 
for it was the first chance I had 
had to talk over that affair at 
Fort Worth last March, when the 
dealers of that section made a 
cowboy out of me in my stopover 


on the way to California. Smith | 


was one of the onlookers and was 


a co-guest of honor at the Amon 


Carter dinner. 
* Eg * 

TO WIND UP the busy after- 
noon and evening came the Dodge 
dinner, also at the Blackstone. It 
was a real banquet as a matter 
of fact, but with an informality 
about it that made it all the 
more enjoyable. Emerson J. Poag, 
director of advertising, hosted on 
the occasion and it may well be 
said “a good time was had by 
all.” 


Audi-Vision Inc. Enlarged 


DETROIT. — Audi-Vision, 
member of the Trade-Ways Group 
and producers of talking slide-films 
for sales and service training, mer- 
chandising, and direct selling, has 
moved its Detroit office and pro- 
duction facilities to new and larger 
quarters, according to announce- 
ment made today by George Brosch, 
district manager. 

A drive-in studio for automotive 
photography will be a feature. Oc- 
cupying an entire building at 15 E. 
Bethune Avenue, the organization 
will utilize more than 6,400 square 
feet of floor space in an expansion 
program which will include new 
equipment, enlarged production and 
creative staffs, and studio accom- 
modations for three large sets. 

Willis Watson, 
production manager, will direct all 


production operations. H. E. Ham- |~ 


merton, has been put in charge of 
the Detroit art staff. 


NICKELGRAMS 
34A 


The recent Transatlantic cross- 
ings of the “Lady Peace,” piloted 
by Dick Merrill, with crooner 
Harry Richman as passenger, is 
another testimonial to the de- 
pendability of the modern air- 
craft engine. This Vultee mono- 
plane was powered with a 
Wright “Cyclone” radial air- 
cooled engine developing over 
700 horsepower. This particular 
“Cyclone” engine, as well as all 
other engines built by Wright, 
has practically all the parts sub- 
ject to wear or stress made from 
Nickel Alloy Steels, which pos- 
sess great durability and long 
life under high stresses. Among 
the parts made from Nickel 
Alloy Steels are the crankshaft, 


THE biston ite bolt and 
INTERNATIONAL 
NICKEL COMPANY 


INC. NEW YORK, N. Y. 


o— 





|and_ services 


|appearance along the roadside; 


Inc., a} 


newly appointed | 
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Chris 
Sinsabaugh 





Crackpot Laws 
Draw AAA Fire 


(Continued from Page 1) 


formulate such a “bill of rights” 
20w and to have it ready as a 
positive measure for submission 
to the 43 state legislatures and the 
national congress that convene 
early in 1937. 


Henry paid a glowing tribute to 
the motor manufacturers of the 
country not only for the advances 
in the current automobile models 
being shown, but also for the co- 
operation they are giving in the 
nation-wide battle on accidents. 


Condemns Governors 

Condemning such proposals as 
governors for automobiles, com- 
pulsory finger printing of motor- 
ists, a poll tax on motor owners to 
create state safety funds, whole- 
sale lighting of tens of thousands 
of miles of rural highways with- 
out reference to costs or benefits, 
Henry said: 


“Let us not permit either self- 


| seeking special interests, or well- 


intentioned enthusiasts to ham- 
string the march of motor prog- 
ress, much less drive us back to 
the horse and buggy days.” 


Reviewing the gains in strength 
of the American 
Automobile Assn., Henry declared 
that membership this year has 
increased twice as fast as in 1935. | 

The eight-point legislative pro- 
gram outlined by the AAA chief 
executive included: Roads suit- 
able for the needs of modern mo- 
tor traffic; fair budgeting of road | 
costs; free passage at state bord- 
ers; proper sanitation and decent 


opposition to federal and local en- 
croachment in the motor tax field; 
proper distribution of motor tax 
revenue among various local juris- 
dictions; stopping of diversion, 
and setting up of official “safety 
authorities” in each of the states. 
Message From President 

In a message to the convention 
President Roosevelt visualized 
“more proficient and more re- 
sponsible” drivers in the years 
ahead as a result of the broad 
AAA program for driver educa- 
tion and training in the high 
schools of the country. 

“Keeping in mind what your 
association has done over a long 
period of years,” said the nation’s 
chief executive, “to encourage 








cluded, “does not at this time 
recommend overhauling of the 
motor tax structures on a nation- 
wide basis. Road and traffic sur- 
veys in the various states now 
under way should enable us in 


+ the near future to adjust special 


AIRLINES AND AGATE LINES gather with the Studebaker 
executives in Chicago for the press luncheon at the Blackstone. In 
the group ure John L. Jenkins, automobile editor, Chicago Daily 
News; C. R. Smith, president of American Airlines; Chris Sinsabaugh, 
Editor, Automotive Daily News and Louis K. Manley, Studebaker 


sales manager. 


car ownership and use, to develop 
adequate highways, to promote 
safety, and to offer broad serv- 
ices to those who travel, it seems 
most fitting that you should re- 
dedicate your efforts in the area 
where cars are built. 


“We all know that protection of 
life and property on our high- 
ways is a paramount national 
problem. Your association has 
contributed much to the progress 
we have already made and will 
undoubtedly contribute more in 
the future. I have been pleased 
to learn that your educational ac- 
tivities in the grade schools, in 
which I have long been interested, 
have been extended to include 
driver education and driver train- 
ing in the high schools. This 
should help in making new driv- 
ers in the years ahead more pro- 
ficient and more responsible.” 


Henry Re-Elected 

By acclamation, counsellors of 
the association re-elected Henry 
president for his 14th consecutive 
term. All other officers were re- 
elected with the exception of 
Charles F. Foley of Lockport, N. 
Y., who was succeeded as secre- 
tary by John L. Young of Cleve- 
land. 

Reporting on legislative devel- 
opments in a year when few state 
legislatures have met, S. Edward 
Gable of Lancaster, Pa., chair- 
man of the legislative committee, 
told the association: 


“Two significant trends may be 
noted: Stiffening opposition by 
motorists to increase and diver- 
sion of motor vehicle taxes; be- 
ginning of an attempt to protect 
the used car purchaser against 
fraud. 

“House trailers will undoubtedly 


receive much attention by the 
states next year. Rapid growth 
of this transportation form 
caught the law-makers off guard. 
To date very few laws have been 
passed dealing specifically with 
passenger trailers. States in gen- 
eral have been content to control 
them as commercial carriers but 
many as yet do not require taxes. 


Source of Revenue 

“It is highly unlikely, however, 
that trailers will be overlooked 
as a source of revenue and sub- 
ject to regulation. 

“Next year will be one of un- 
usual importance from the mo- 
torists standpoint. Forty-four 
state legislatures and the na- 
tional congress will be in session.” 


There is no _ indication the 
mounting impost of special taxes 
on the motor vehicle owner will 
be easily halted, Sidney D. Wal- 
don of Detroit, chairman of the 
taxation committee, reported. He 
pointed out the average motorist 
paid nearly $2 more in 1935 than 
he did the year before. 


“Although car owners today are 
staggering under the greatest tax 
load in history,” he said, “al- 
though these revenues are being 
misapplied and misappropriated; 
although they are still considered 
legitimate prey by tax-hungry 
bodies, nevertheless the public 
is daily becoming more aware of 
the problem and beginning to de- 
mand remedial action.” 


Fights Nuisance Taxes 
Waldon counselled the associa- 
tion to urge abolition of the fed- 
eral “nuisance” taxes on motor- 
ists, which he said alone would 
save the average driver $10 a 
year. 
“Your he 


committee,” con- 


motor taxes in an equitable way.” 

At the Friday luncheon meet- 
ing, Thomas H. MacDonald, chief 
of the bureau of public roads in 
Washington, cited “dispersion” as 
a parallel evil to “diversion” of 
special automotive taxes. 

“No proper accounting is avail- 
able of the 40 per cent of the total 
revenues, which were turned back 
last year to local government 
units for spending,” he said. “In 
many cases, this 40 per cent can- 
not be traced to its ultimate uses. 
There must be centralization of 
the spending authority in the 
states before we can accurately 
know what highway budgets 
should be—and what the motor- 
ist’s fair share of these budgets 
should be.” 

Guests of Honor 

Count Hadelin de Liedekerke- 
Beaufort, vice-president of the 
Automobile Club of France, was 
guest of honor and W. J. Came- 
ron of the Ford Motor Co., prin- 
cipal speaker at the annual ban- 
quet Friday evening. 

The long-disputed award offered 
by Goodrich Rubber Co. to the 
first man to use the white line to 
divide highways into traffic lanes, 
was presented to Edward N. 
Hines, Wayne county (Detroit) 
road commissioner and father of 
the concrete highway. 

A committee composed of Presi- 
dent Henry, Austin Bement, for- 
mer secretary of the Lincoln 
Highway Assn., and Chris Sinsa- 
baugh, editor of ADN, served sev- 
eral years reviewing evidence 
brought forward by _ several 
claimants, before they concluded 
the line laid down by Hines on a 
county road.in 1911 was the first. 
The award was an_ inscribed 
bronze plaque. 


Truck, Trailer Show 
Is Scheduled For Ky. 
LOUISVILLE, Ky.—A _ truck, 
trailer and equipment show, spon- 
sored by the Motor Truck club of 
Kentucky, to be held at the Jeffer- 
son county armory for three days 
beginning Jan. 23, was announced 
Monday, as the club completed a 
30-day membership drive with a 
banquet at the Kentucky hotel. 


Twin Disc Dividend 


RACINE, Wis.—Directors of the 
Twin Disc Clutch Co. have voted a 
dividend of 75 cents per share on 
the 60,000 shares of common out- 
standing, to be paid Dec. 28 to stock 
of record Dec. 18. The action places 
the stock on a new annual dividend 
rate of $3. 





NEW PASSENGER CAR REGISTRATIONS 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., and Metropolitan New York area which are compiled by Sherlock & Arnold 
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CLEVELAND. — Arriving here 


Friday to address various civic | 
organizations of Cleveland at the | 
luncheon sponsored by the Cleve- | 


land News, preceding the automo- 
bile show opening in the audi- 
torium today, W. F. 


clared that a much closer rela- 


tionship exists between the auto- | 
industry and Cleveland | 


motive 
than many persons appreciate. In 
fact, said Hufstader there was a 


long period in the early develop- | 


ment of the automobile during 
which it was a toss-up whether 
Cleveland or Detroit would be- 


come the motor capital of Amer-| 


ica. 

“As an automobile man,” Huf- 
stader said, “I feel right at home 
in Cleveland, not only because 
you have here that veteran of the 
industry, the White Motor Co., but 
also because of the all-important 
machine tool and parts manufac- 
turing which constitutes so large 


W. F. HUFSTADER 


a share of Cleveland’s industrial 
activity. 

“You are, I believe, the out- 
standing center for the manufac- 
ture of durable goods for the au- 
tomobile industry. 
must have profited greatly dur- 
ing the past two years by the 
strong comeback staged in the 
manufacture and sales of auto- 
mobiles. 

“During the past three years I 
believe no other industry has 
gone to such lengths as the auto- 
mobile manufacturers in the re- 
newal of plant and equipment, the 
replacement of worn out or out- 
modded machines and tools and 
the complete renovation of facil- 
ities for the production of better 


Hufstader, | 
Buick general sales manager de- | 


As such you! 
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Assigns Cleveland High 
Value to Auto Industry 


automobiles. Millions upon mil- 
lions have been spent by the au- 
tomobile makers for the single 
purpose of bringing plants up to 
date. Of that money, a great por- 
tion came to Cleveland. 

“Automobile parts manufac- 
tured in Cleveland in 1935 were 
valued at $71,500,000. During the 
first eight months of 1936 their 
value rose to the robust figure of 
$83,000,000. This is a gain of nearly 
$12,000,000 in this 1936 period over 
the entire year, 1935. 

“Cleveland parts manufacture 
provided employment for 9,946 
wage earners in 1935 who drew a 
total of $11,700000 in wages in 
| that year. The increase in busi- 
ness in 1936 resulted in the em- 
ployment of 10,722 wage earners 
who were paid $12,650,000 for their 
services during the first eight 
months of the current year. 

“No fewer than 20 Cleveland 
manufacturers of machinery and 
equipment are represented in the 
shops of the Buick Motor Co. to 
the value during the past 20 
months, of $3.418000. Here are a 
few of the Cleveland companies 
that supply not only this but vir- 
tually every motor plant in the 
country with the sinews of pro- 
duction: Ajax Mfg. Co., Cleveland 
Graphite Bronze, Cleveland Hob- 
bing Machine Co., Foote-Burt Co., 
Deer Processing Co., Gogan Ma- 
chine Co., Lees-Bradner, Midland 
Steel Products, National Acme, 
National Tool Co., Osborn Mfg. 
Co., Superior Die Casting and A. 
P. Schraner. 

“Through these and many other 
firms you are closely linked with 
the great industry that this year 
will have produced and sold ap- 
proximately 4,600,000 automobiles. 
They are names high in the busi- 
ness lexicon of Cleveland. Their 
| products are as much a part of 
today’s automobiles as are the 
engines that power the new cars 
and the tires upon which they 
run.” 








Attendance Doubles 
At Cincinnati Show 


CINCINNATI.—The automobile 
show which opened Sunday 
seems destined to more than 
double the attendance record of 
last year, according to Harry T. 
Gardner, manager of the Cincin- 
nati Automobile Dealers’ Assn. 

With only one-half of its sched- 
uled six-day run completed, Gard- 
ner said the attendance already 
had exceeded the total for the en- 
tire run in 1935. 





OLDEST GRAHAM DEALER 


and Bert Miller. Miller is the 





IN WAYNE COUNTY—Is getting 


a big kick out of the Graham Detroit dealer meeting. Left to right: 
Martin Rachow, A. Eppler (standing), J. M. “Pat” O’Dea (pointing) 


oldest Graham dealer in Wayne 


county, Michigan, and heads the Miller-Dodge Co. of Detroit. 


the An Dimension 


The News of Automotive Advertising 
By GERRY SCHURMAN 


Pontiac Goes to College 


C. P. Simpson, vice-president and general sales manager 


of Pontiac Motor Co., discl 


osed plans this week at the 


Chicago show for a new radio series on a nation-wide 


nouncement at a meeting of 
The program, Simpson said, will 
be aired for a half hour each 
Wednesday evening and will con- 
sist of visits to the major uni- 
versities and colleges throughout 
the country. Each week a differ- 
ent institution will be saluted by 
offering a brief history of the 
school and presenting the official 
band, glee club, and other notable 
activities on the program. 


The Abundant Life 


First issue this week of Life, 
Time’s new. picture magazine, 
turns out to be a full grown ad- 
vertising medium. The new pub- 
lication already has orders for 
1,125 pages of advertising for its 
first year, which includes 20 key 
automotive accounts. This should 
put the new magazine up among 
the first four or five general 
magazines in volume of auto- 
motive advertising, and, so far as 
we know, Life is the first maga- 





chain shortly after the first of the year. 


He made the an- 

Cook county Pontiac dealers. 

> ——— SS ail vaupenian 
zine to crack the automotive clas- 
sification immediately. 


New Faces 

Thomas J. McCabe succeeds the 
late B. J. Rosenthal as automobile 
editor of the Oakland Tribune. He 
has been on the 
local and na- 
tional advertis- 
ing staff and 
has been in the 
newspaper busi- 
ness in the bay 
area for 20 years. 
...Howard T. 
Worden has been 
named publicity 
director of Grace 
& Bement, De- 
troit. He will T. J. McCabe 
serve Briggs, 
Evans Products, Hercules, Mullins 
Mfg. and Ohio Crankshaft, among 
others. He comes from Pontiac 
Motor Co., where he spent several 
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years in the advertising and sales 
promotion department as group 
selling manager. Prior to that he 
was with Campbell-Ewald on the 
Chevrolet account....Howard T. 
Smith is now on the Chicago cre- 
ative staff of Wilding Pictures 
Productions, Inc. He has been 
editor of Commerce magazine. 
Automotive accounts in the Wild- 
ing office include Chrysler, Olds- 
mobile, Plymouth, Lincoln-Zephyr, 
Dodge and Nash.... Fred Lock- 
wood, publicity director of Borg- 
Warner, last week married Miss 
Helene Herzog in Chicago 
Apparently destined to remain a 
confirmed bachelor, Lockwood 
was pierced through the heart, 
by Cupid’s arrow. 


Pontiac is Host 


To Staff of GM’s 


Progress Parade 


PONTIAC.—Pontiac Motor Co. 
played host Thursday to J. M. 
Jerpe, director, and 42 members 
of the staff of General Motors 
Parade of Progress caravan. 

After visiting the Pontiac plant 
of the Fisher Body Corp. and the 
Pontiac Motor Co. plant in the 
morning, the party were guests of 
H. J. Klingler, president, at lunch- 
eon in the company’s dining 
rooms. 

Acting as master of cere- 
monies, Jerpe introduced B. H. 
Anibal, chief engineer; P. H. Mac- 
Gregor, general plant manager; 
F. A. Berend, advertising man- 
ager; H. H. Barnes, who will man- 
age the new General Motors prov- 
ing ground at Phoenix, Ariz., and 
then called on C. P. Simpson, sales 
manager, and Klingler for short 
talks. 

Klingler pointed out that the 
foundry now is_ pouring 400 
tons of castings daily and that 
1,100 motors are coming off the 
assembly lines every 24 hours. 
Simpson traced the progress in 
sales over the past few years, 
calling attention to the 176,000 
Pontiacs sold in the past year and 
strongly indicated that sales of 
the 1937 model should closely ap- 
proach the 250,000 mark which will 
be an all-time record for Pontiac. 

Parade of Progress vehicles and 
equipment are in the General Mo- 
tors Truck Co. plant getting new 
coats of paint and a general going 
over after thousands of miles 
through the east, middle west and 
southeast since last winter. 

Dec. 1 they will leave for Pensa- 
cola, Fla., to begin the fall and 
winter schedule of exhibitions 
which will take them through the 
southwest and up the Pacific 
coast with a new showing of 1937 
General Motors products. 

Members of the staff now are 
undergoing an intensive training 
course. 


NICKELGRAMS 
3—= 


Due to legislative restrictions, 
heavy-duty truck builders are 
making every effort to cut down 
weight and consequently permit 
more pay load. New materials 
have contributed materially in 
meeting these requirements and 
one of the outstanding develop- 
ments along this line is a series 
of Nickel-copper steels, called 
“Yoloy,” which are made by 
Youngstown Sheet and Tube Co. 
This material is rolled into 
sheets and used for body panels 
and for truck tanks. For the 
latter, the use of this material 
makes possible weight savings 
ranging from 25 to 50 per cent. 
A recent trailer-tank job of 
3,250 gallon capacity was built 
with a saving of 750 pounds of 


weight, or about 23 
THE Sua TT © 
INTERNATIONAL 
NICKEL COMPANY 


INC. NEW YORK, N. Y, 


—— 





Boost Expected 
As a Result of 
Profit Sharing 


By C. J. ALEXANDER 


NEW YORK.—Wall Street in- 
terpreted the attendance and in- 
terest at the New York auto- 
mobile show as an indication that 
the motor car industry will pro- 
duce and sell 10 per cent more 
vehicles of the 1937 vintage than 
of the 1936. This would mean an 
output for the next 12 months of 
around 5,000,000 units. 

It is the conviction of financial 
circles here that even with higher 
wages and costs of materials, the 
industry has reached such a state 
of productive efficiency that earn- 
ings in 1937 on a 5,000,000 output 
should equal those of 1929, when 
the production was at an all-time 
peak of 5,620,000. 

See Dividend Flood 

It is expected that sales over 
the next six months will be ac- 
celerated by the flood of extra 
and special dividends being 
poured out by American corpora- 
tions. It now appears that these 
extra disbursements, brought 
forth by increasing earnings and 
the new tax on undistributed cor- 
porate profits, will reach $500,000,- 
000 or more. There is little 
doubt that a good share of this 
money will go into the purchase 
of automobiles, particularly new 
cars. In the meantime, higher 
wages and increasing employment 
should not only aid sales of new 
cars but help dealers keep their 
stocks of used cars at a healthy 
level, according to opinion. 

It is of interest to those in- 
terested particularly in the auto- 
motive industry that virtually all 
types of productive enterprise in 
this country are falling into line 
with the present federal adminis- 
tration and accepting the results 
of the recent election with no 
complaint. It is being recalled on 
all sides that this spirit of co- 
operation has been present in the 
industry for several years. 

Peaks Smoothed Out 

The motor car manufacturers 
it will be recalled, adopted several! 
of the suggestions of the adminis- 
tration and put them into effect 
without protest, including the 
complete revision of former pro- 
duction schedules. The peaks and 
valleys of employment were 
smoothed out by the moving up 
two months of the dates for the 
introduction of new models. It is 
the view of Wall Street that an 
era of good feeling is at hand and 
that co-operative enterprise will 
give the country continuing pros- 
perity over a long period. Now. 
more than ever, the leadership of 
the motor car is being recognized. 

Another thing which is attract- 
ing much comment is the fact 
that automobile prices, in the 
average, again are lower despite 
wage increases being put into 
effect and higher costs of ma- 
terials, including the important 
item of steel. A question often 
heard is: Why do not other in- 
dustries follow the lead of the 
automotive manufacturers in in- 
creasing their markets by giving 
the public greater value? 

As to the stock market, auto- 


Ford of Canada Lifts 


Dividend to $1 a Year 
WINDSOR, Ont.—In view of in- 
creased earnings in 1936 over last 
year and an improved general 
business outlook, directors of Ford 
Motor Co. of Canada, Ltd., this 
week put the stock on a quarterly 
dividend basis at the rate of 25 
cents per quarter, which is 
equivalent to $1.00 per year. 

At the same time the directors 
declared an original dividend of 
25 cents per share in the form of 
a Christmas dividend payable 
Dec. 16 to stockholders of record 
at the close of business Nov. 28. 
The disbursement will exceed 
$400,000. Outstanding shares total 
$1,658,960. 
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Wall Street Sees 10% Car Sales Increase for 1937 


motive shares have been some- 
what irregular since the last re- 
port. There have been no weak 
spots, however, and buying appar- 
ently has been better than selling 
Seme profit taking apparently has 
taken place but the selling has 
been well absorbed and decline: 
have brought forth additional 
buying rather than heavy selling. 


Rubber Averages Up 


The Automotive Daily News 
stock price averages for Nov. 18 
compared as follows with those 
of a week earlier and a year ago: 
Last This Year 
Week Week Change Ago 
54.49 54.31 —0.18 39.70 
57.34 57.00 —0.34 42.27 
47.31 47.90 +0.59 35.62 
4 Tire-rubbers ... 31.97 32.44 -+0.47 16.27 

These were new high averages 
for the year for parts and acces- 
sory and tire and rubber stocks. 
There was some giving of ground 
over the week covered by the 
indexes by passenger car and 
truck company stocks, perhaps as 
the result of profit taking during 
the New York motor car show. 
This is what is known as selling 
on “good news,” the theory being 
that prices may advance on an- 
ticipation of good news and then 
sell off after it is out. The offer- 
ings appeared to be well absorbed, 
however, and many of the sellers 
may have come back into the 
market in a hurry. 

Among dividend news of the 
week were declarations of the 
following companies: Clark 
Equipment, an increased quar- 
terly rate to 40 cents from 30 
cents and declaration of an extra 
of 50 cents; Bendix Corp., 50 
cents; Briggs & Stratton, regular 
of 50 cents; B. F. Goodrich, regu- 
lar of $1.25 on the $5 preferred. 
Clark Equipment also declared 
the regular of $1.75 on its pre- 
ferred. 


24 Motors 
10 Car-truck co’s... 
10 Parts-accessories 


M uskegon ‘Piston 


MUSKEGON, Mich.—The Muske- 
gon Piston Ring Co. has declared 
the regular dividend of 25 cents a 
share and an extra dividend of the 
same amount, both, payable Dec. 19 
to stock of record Nov. 13. During 
the quarter ended Sept. 30, 1936, the 
company reported a net profit of 
$91,925, equal to 44 cents a share 


on 207,734 shares of common stock. 


NEW YORK, Nov. 


lar. 


lifted it more than a point. 





Northwest Ohio 
Business Best 
Since Oct., 1930 


TOLEDO.—Business in North- 
western Ohio last month was the 
best for any October since 1930 
and was actually 12.2 per cent 
above a year ago. 

The index of business was 94.5 
as contrasted with 92.6 in the 
previous month. By way of com- 
parison 120.1 was the index in 
October, 1929, and was 100.6 in 
October, 193vu. 

The index is developed by the 
bureau of business research of 
the University of Toledo, which 
makes a monthly survey of prin- 
cipal business indexes in this 
region. 


Goodrich Stock Meeting 
Postponed Third Time 


AKRON.—For the third time, 
the meeting of stockholders of 
the Goodyear Tire & Rubber Co. 
for the rearrangement of capital 
stock, was postponed, today. The 
meeting is now scheduled for 
Nov. 21. 

A sufficient number of com- 
mon shareholders have assented 
to the change, the company an- 


group and was fractionally lower. 
tire shares was featured by buying in Goodyear which 


Last Minute Wall Street Wires 
From C, J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


20 (3:00 P.M.).—Trading in automotive 
stocks was quieter today and the price movement irregu- 
General Motors was the most active stock in the 


Activity among the 


nounced, but with 557,327 pre- 
ferred shares registered as fa- 
vorable, there are needed 11,461 
shares to complete the plan. It 
was predicted that enough shares 
will be available on the date set 
for the meeting. 


The new plan offers exchange 
of the $7 preferred shares, which 
now have arrearages of $11.25 in 
dividends, for equal shares of 
new $5 preferred issue, bearing 
cumulative dividends from last 
Feb. 23, plus one-third of a share 
of common, and a 10-year con- 
version privilege. 


Reynolds linn i Net 


Nearly Double 1935 
JACKSON, Mich.—The Reynolds 
Spring Co. had a net income 
figure of $531,618 for the nine 
months ended Sept. 30, equal after 
depreciation, interest charges, and 
federal income taxes of $1.83 a 
share on 290,000 shares of $1.00 
par capital stock outstanding. 


This compares with a net of 
$263,365 for the corresponding 
period of 1935, equal on the pres- 
ent share basis to 91 cents a share. 
The September quarter earnings 
this year totaled $111,141, equal 
to 38 cents a share as compared 
with $16,454, or six cents a share 
on the present share basis for 
the September quarter of 1935. 
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1936 
High Low NEW YORK 
Allis Chalmers Mfg 
American Car & Foundry 
American Chain 
Auburn Auto 
Bendix Aviation 
Bethlehem Steel 
Bohn Aluminum & Brass 
Borg-Warner 
Briggs Mfg. 

Budd Mfg. 

Budd Wheel Co 
Chicago Yellow Cab (1) 
Chrysler 
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Firestone Tire & Rubber 
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General Motors 
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Hupp Motor 
International Harvester 
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Kelsev-Hayes Wheel B 
Lee Rubber & Tire 
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Yellow 
Young 


Bendix 
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24 
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Federal 


Libbey-Owens-Ford Glass 
Mack Trucks (1)......-.0000::. 
Midland Steel 
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Pacific Mills 


Raybestos- Manhattan 
Reo Motor 
Republic Steel Corp 


Vacuum 


Sparks- Withington 
Spicer Mfg. 
Stewart- 
Studebaker .... 
Thermoid Co. 
Thompson Products 
Timken- 


Warner 


Detroit Axle 
Roller Bearing 


U. S. Industrial Alcohol 


Rubber 


Westingouse E. & M 


Motors 
Truck 
Spring & Wire 


CHICAGO 


Asbestos Mfg. 


Aviation 


Borg-Warner 
Houdaille-Hershey B 


Mfg. 
Circle 


Pines Winterfront 


DETROIT 
Mogul 


Hall Lamp Co 


U.S. Auto Shows 
Stimulating To 
Car Production 


(Continued from Page 1) 


with the week’s total put at 
12,500; Dodge also is running 
about 1,350 cars and 400 trucks a 
day for an estimated total of 8,750 
for the week. Olds has stepped 
up to 5,100 this week and Pontiac 
is following close with around 
5,000. 

Buick which increased its facili- 
ties this year to 1,000 a day ca- 
pacity has over-stepped that mark 
and this week will turn out around 
6,200 units. Hudson - Terraplane 
output has been increased to 3,875 
for the current period. Stude- 
baker is hitting around 2,500 this 
week with Packard around 2,800. 

Nash for the current week pro- 
posed to build 1,950 Nashes and 
Nash-LaFayettes while De Soto 
is slightly above last week with a 
total estimated at 2,100. Willys, 
which just got into production 
this week will turn out around 
150 units and hopes to reach 250 
to 300 a day within the next week. 
Graham’s output is estimated at 
700 for this week and Cadillac and 
LaSalle will contribute about 750 
to the industry’s total. Cord is 
still producing in the neighbor- 
hood of 50 cars a week while the 
Lincoln-Zephyr is said to have 
boosted the total Lincoln output 
to 900 weekly. 


Oil Firms to Fix Only 


Wholesale Price in Colo. 

DENVER.—Major oil companies 
will give up their control over re- 
tail gasoline prices in Colorado 
on Dec. 1, thereby ending a mar- 
keting system which has prevailed 
here for many years, it was 
learned this week. : 


After that date the large com- 
panies will merely set their whole- 
sale prices and will leave it up 
to the retailers to decide for 
themselves what they will charge 
at the pump, it is said. No effort 
will be made to dictate retail 
prices, even to retailers who op- 
erate stations under leases from 
the large companies. ln confirm- 
ing reports of the change in the 
marketing system, one oil officgal 
said the new policy was a result 
of “much criticism” of retail price 
fixing by supplying companies. 


In an effort to prevent an epi- 
demic of price upsets when con- 
trol over retailing is given up, re- 
tailers themselves are organizing 
in Denver and elsewhere in the 
state retail petroleum associations 
designed to take over the price 
regulating function, it was an- 
nounced. 


60,000 Steel Workers 


Receive Pay Boosts 
YOUNGSTOWN, O.—More than 
60,000 steel mill, fabricating and 
machine shop employes in the 
Youngstown district, all of them 
closely allied with the automotive 
industry went to work this week 
at higher wages. 


The first effect of the increases 
will not be seen in pay envelopes 
until early in December. 


The increases, based on a gain 
of 5% cents for common labor 
in the steel mills and averag- 
ing about .10 per cent, are 
estimated to total more than $600,- 
000 a month in this district. Pro- 
vided that mill and factory pro- 
duction and employment remain 
unchanged during the second half 
of November, the pay envelopes 
of the Youngstown district work- 
ers will contain about $300,000 
more for the period. 


All but 15,000 of the more than 
50,000 employes of the Carnegie 
Illinois Steel Corp. in the Pitts- 
burgh district are getting in- 
creases effective Nov. 16. 
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Canada Adds 131 099 
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The Canadian con- | 


sisted of 4,592 passenger cars and | 


769 commercial units. 

The October production brings 
the total for the first 10 months 
of 1936 in the United States and 
Canada to 3,692,023 units against 
3,284,379 units in the same period 
of 1935. The United States pro- 
duction to the end of October 


totaled 3,460,924 units of which} 


2,908,588 were passenger cars and 
652,336 were trucks. The Cana- 
dian 10 months’ production totaled 
131,099 of which 104,680 were pas- 
senger cars and 26,419 were 
trucks. 


Of the U. S. production 2,743,964 
passenger cars went into the do- 
mestic market and 164,624 into 
the foreign markets. Of the com- 
mercial car output 547,973 went 
into the domestic market and 104,- 
263 were shipped abroad. 


Pittsburgh Show 
Sales May Total 
Over $1,000,000 


PITTSBURGH.—Sales of new 
cars, trucks and trailers at the 
Pittsburgh automobile show are 
expected to go well over the $1,- 
000,000 mark by 11 o’clock Satur- 
day night when the annual exhibit 
in progress all this week at Motor 
Square Garden closes its doors. 
W. N. Owings, show manager, 
made this estimate after a can- 
vass of dealers and distributors 
exhibiting here. 

Attendance during the first two 
days of the show was up 52 per 
cent above the same two days of 
last year’s exhibit, Owings re- 
ported, and sales were approxi- 
mately 30 per cent above last 
year. 

Total estimated sales of new 
vehicles up to and including Wed- 
nesday night was $300,000, an in- 
crease of $25,000 between noon 
and 8:00 o’clock on Wednesday. 
Six house trailers had been sold 
up to Wednesday night. 

Crowds trying to get into the 
shoW have been so large that it 
was necessary to put on addi- 
tional ticket sellers. Afternoon 
attendance has been very good 
and Owings said that Wednesday 
afternoon it was 500 better than 
Wednesday of last year. 

Additional automobile salesmen 
had to be placed on the floor by 
exhibitors to answer questions, 
and meet requests to be shown 
various features of the new cars. 
The trailer exhibits have been es- 
pecially popular with hundreds of 
intensely interested people eager 
to inspect every detail of the 
homes on wheels. 


Patent System 
Aids Progress, 
Macauley Says 


DETROIT.—“With the celebra- 
tion of the 100th anniversary of 
the United States Patent Office in 
Washington next week, interest 
will be directed to the impor- 
tance of that bureau in the build- 
ing of industrial and agricultura! 
America,” said Alvan Macauley, 
president of Packard Motor Car 
Co., recently. 

“Around the patent office re- 
volves the whole history of inven- 
tion and research in this country 
with all that implies in American 
economic and social progress. 

“Research in the automobile 
and other industries, carried on 
during the depression, hastened 
recovery. Companies that miost 


sani withstood the de- 
pression and emerged most 
quickly are those that continued 
their research work throughout 
that period. Without the patent 
system the expenditure of large 
sums of money for this purpose 
would not have been justified. 


“With research and develop- 
ment constantly growing, the pat- 
ent system is going to be of the 
utmost importance. What the 
system has done in the past in 
promoting ‘the progress of science 
and useful arts’, it will do in 
greater measure in the future.” 

Macauley is a member of the 
national committee of the Cen- 
tennial celebration of the Ameri- 
can Patent System. 
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Detroit. Sales 


Running Ahead 
Of October, 


DETROIT. Total of all new 
passenger car sales in Wayne 
county (Detroit) for October this 
year are 4,618, compared to 4,296 
in October, 1935. Total for 10 
months in 1936 were 86,120, com- 
pared to 71,203 in the same period 
last year, according to the Detroit 
Automobile Dealers’ Assn. 


Ford leads in new passenger 
car sales in October with a total 
of 1,435, Plymouth in second with 
909 and Chevrolet third with 284. 
Compared to the same month last 
year, the figures are: Ford, 1,723; 
Chevrolet, 430, and Plymouth, 396. 


Total 10 months 1936 sales in 
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Wayne county for the three lead- 
ers are: Ford, 31,612; Chevrolet, 
16,623, and Plymouth, 8,579. For 
the same 1935 period, sales were: 
Ford, 
Plymouth, 6,065. 


Total October, 1936, sales of all 


| makes of commercial cars were 





566 compared to October, 1935, of 
628. Sales for the first 10 months 
of 1936 were 7,269, compared to 
5,799 in the same period last year. 


New commercial car sales in 
Wayne county for the three lead- 
ers this year were: Dodge, 201; 
Ford, 168, and Chevrolet, 52, com- 
pared to October, 1935, sales of 
Ford, 357; Dodge, 115, and Chev- 
rolet, 71. 

Ten months’ total, 1936, new 
commercial car sales are: Ford, 
3,063; Dodge, 1,651, and Chevrolet, 
1,424. For the same period in 
1935 the figures are: Ford, 3,153; 
Chevrolet, 1,008, and Dodge, 913. 


Truly a Jack-of-all-Trades 


American Quality 





RODUCTS fashioned of USS 


Strip Steel are to be found every- 
where. The wide acceptance of this 
material is in itself convincing proof 
of the ever-increasing scope of Cold 
Rolled Strip Steel fabrication. 


U'S°'S AMERICAN QUALITY 
COLD ROLLED 


AMERICAN STEEL 
208 South La Salle Street, Chicago : 


Columbia Steel Company. San Francisco, Pacific Coast Distributors 


Cold Rolled 


be produced at 


turers in planning the most econom- 
ical application of Cold Rolled Strip 
Steel to their requirements. Perhaps 


your product in whole or in part can 


USS American Quality Cold Rolled 


We have assisted many manufac- 


Strip Steel. 


lower cost with 


34,749; Chevrolet, 9,129, and | 


Murray Wotkens 
To Receive $25 


DETROIT.—The Murray Corp., 
body builder, was added Friday 
to the growing list of firms to 
share 1936 earnings with em- 
ployes in the form of bonuses. 

Approximately 5,500 Detroit 
workers will receive a $25 cash 
bonus, plus an additional $1 for 
each year of service up to 10, the 
company said. 


MUSKEGON, Mich.—Campbell, 
Wyant & Cannon Foundry an- 
nounced Friday it would give 
workers $85,000 in bonuses. 


NEW YORK. eats Man- 
hattan, Inc., will give one week’s 
pay to those employed since Jan. 
1 and a half a week to those em- 





ployed since » July se 


It’s worth looking into. 


This material is adapted for nearly 
every purpose of drawing, stamping 
or rolling and can be supplied inthe 
most complete range of widths, 


finishes, edges and tempers. 


STRIP STEEL 


& WIRE COMPA 


NY 


Empire State Building, New York 


United States Steel Products Company, New York, Export istributors 
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UPPOSE you were an Oldsmobile dealer .. . and one year 
you had seen your sales double ... and the next year 
they doubled again... and this last year they pushed 
through to an all-time high. And then you saw rolling 


onto your showroom floors the two sensational new 
Oldsmobiles for 1937. 


to Town’”’! 


er 
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$35 port 
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You’d know you were “Going 
Oldsmobile dealers now have two bigger, 
finer, low-priced, pace-setting Oldsmobiles— backed by the 
greatest merchandising program in Oldsmobile’s history. 
Why not “go to town’”’ with Oldsmobile! Investigate now! 


B aw 


THE CARS THAT HAVE EVERYTHING 





